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Code

HO101

HO103

HO117

HO118

HO201

HO203

HO301

HO302

HO308

I

Course Title

Winygns3ansaume
(Information Literacy Skills)
quviseITng

(Aesthetics Appreciation)
9158530

(Evolution of Civilization)
N13ARDYNTIATUY
(Critical Thinking)
AIALIUUSITU
(Language and Culture)
1dadl

(Speech Communication)
FuAEARSAUTUTINUSTITU
(Ethics for Everyday Life)
nsyuaunsngulunsuideym
(Group Dynamics)

AU lanuysemans

(Understanding in Human Sciences)

4 a
YBIUY

Course Title

Anuilesiuaning1nsmedsnumans

AVl
(ussee-UfUR-Anwmenules)

Credits

(Lecture-tutorial-self study)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

NHIIMUNUEINEINS UnAnwmNAUiBSEUINU 9 Wiein Al

AVe L
(Ussee-UfUR-Anwmenuies)
Credits

(Lecture-tutorial-self study)

3(3-0-6)
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Social Sciences)
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(Interdisciplinary Approach for Project
Designing and Academic Writing)
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(Interdisciplinary Approach and Research

Methodology in Social Sciences)
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HI206

HI402
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Course

Code

HI103

1) nas3vWANTINEENS3TaU 31U 12 widefin

I

Course Title

lowgailiieiunying1veansivg

(Social Media and Ontology of Perception)
WinyeAnnenfunmsasenininiadaay
(Psychological Skills and Social Awareness)
MsAATeUSvAUNRYNNRIEINGINNT
(Philosophical Thinking and Interdisciplinary
Perspectives)
WnwrouiAniuUszuanzlung
ANINYINTT

(Future Skills and Special Topics in
Interdisciplinary Studies)

4 a
YBIUY

Course Title

a 6

Ingdlavvesuinnssuuasiidayqiuyud

9

wagin Wouly
(ussene-UfUR-Anwmenuies) Prerequisite
Credits

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2) nfsvanudnlanaindsnulan 31w 12 widefin

©oa <
wiaefin Wouly
(UsT8-UJUR-Anwrdnemues) Prerequisite
Credits

(Lecture-tutorial-self study)

3(3-0-6)
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(Timelines of Innovation and Human
Knowledge)
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(Future Perspectives for Understanding
Urban and Rural Society)
nouemglumanysemansuazdnuans
dmsuinnneaatunisallan

(Selected Theories in Humanities and Social
Sciences for World Criticism)
NIDULLIANAWINYINTAIMSUBSUEIATIESS
Susssuuazaueioulmniadsny
(Interdisciplinary Framework for Explaining

Cultural Structures and Social Movements)

3(3-0-6)
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3(3-0-6)
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SHEIY
Course

Code

HI481

HI482

HI483

Wi (n) angnsuni

unfnedanizey 6 mitein MNNFLATIYIUMIINYEMIY Al

n) NFUIVYSUNMININYENSIAY
UGRLY

Course Title

nsAnwIAUAINDATE

(Independent Study)
AUNUINTILTIE@NINGINT
(Interdisciplinary Research Seminar)
YsaNsANIanIneIn1sivUseaun1sailde
AAaUId

(Interdisciplinary Knowledge Integration and

Field Research Experience)

\oa o
Wiaefin wouly
(Ussee-UfUR-Anwmenuies)

Credits

Prerequisite

(Lecture-tutorial-self study)
3(0-6-3)

3(0-6-3)

3(0-6-3)
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(Professional Internship)
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Profession)
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(2) BUINIVURANIZ IUIU 84 WUIENA

douil 1 ngsivununwerans dnfnwideniseu 9 mitein nednsaluil

HO101

HO103

MiNYeN133a1TaUmA
(Information Literacy Skills)

Wnwen19iseu; ANUEAY NsEUIUNIIHRILIAIINI WA INYY
ansauma  UsEnausiey  ATIATIZRANADINITANTAUA ASiEen
WAAILAENININTAITAUWA nsAuAuatsauvalaeldialulad
ansaumaduadoles Melesed dunssiuagyseduatsauina
nsiseuiseaviaueasaumelugULuURa 9

Learning information literacy skills, its importance and
knowledge of development process, including information needs
analysis; selection of information sources and resources; the use of
information technology as a tool for information analysis, synthesis,
and evaluation as well as the skills of composing and presenting

information in various formats

qun3gding
(Aesthetics Appreciation)

AATLATAINNNNVBIAa UMW 9 NS uulufaly
n1sivszaunsallunisgaudas wazmswawnsatdeulunisianau
Aavy

The appreciation of value and beauty of various fields of
aesthetics. An experience in viewing artistic work and developing

taste of seeking pleasure from art

16

(AasunesgdInmunangasivdnunilunuminerdenivue gnianuaN n)

3(2-2-5)

3(3-0-6)
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HO117  @158555u3 I 3(3-0-6)
(Evolution of Civilization)
FAnwndTaunisdiusing 4 vesuywemAdausofndataqt way
waltufsindudeluluouen
The study of evolution of human civilization in different

aspects from past to present and into the future

HO118  n1sAn@ENNdTaTTauRY I 3(3-0-6)
(Critical Thinking)

Snvazvesmssramgpaiiiogelaligdusensu FBmsfumaiy
W3efiegideandaganislfinaua eAUnouasldivguadinssnsiile
MTIVADUANUVLNZANYDINITEN NITHA WAENITTEY

The proposed justification to persuade others to accept. The
method to figure out the truth behind an argument. The use of
discussion and logical reasoning to validate reading, speaking, and

writing

HO201  A1¥ LA ImusITy 3(3-0-6)

(Language and Culture)

AuduuSsEinentw Jamsssu funisdeansluusundsaylne
wazdaeslan nwifiazieunnuduey Aden anudevesnuludany
sl faunwuazetauntwimngaulaemdadaiuuansuas
AUMAINUANN VAU IAUSTTU ANUAIILAR

The connection of language, culture and communication in
the context of Thai society and the world. Language that reflects
the living, values and beliefs of people, using appropriate verbal and

nonverbal language, based on cultural and conceptual diversity

HO203  wiAad 3(2-2-5)
(Speech Communication)
Naun1358 ea15Ld eadukaznIsaenenn LA un 1w

o w

9IAUTENBUYRINITYANIA ANUdIAgvesnITyaludiny n1siieniiite

AlenanansaIng1n1s ue. 2564 (Rev.10)



18

Fosfiyn nsRiarsangile msusuUssuazaiayadnawdialunisya
wagRnU U

Fundamental communication theory and the transmission of
ideas into language. Elements of good speech, the importance of
socializing and choosing a topic to talk and audience to focus,
improving and creating a good personality when speaking and having

some practice

HO301  a3uAansaInsuTINUszdniu 3(3-0-6)
(Ethics for Everyday Life)

LS arnguinsaiemans nsladnsesussifutamiddnd
\RetestunuavesiinUszdrfusgaiinnsuga eAuneuaginaue
ANNARNIUNTZUIUTIAINISUS VRN

Ethical methods and theories; a critical consideration on
important problems or issues related to human value in everyday

life. Discussing and presenting ideas according to philosophical

paradigms

HO302  nszudunsngulumsuAteym 3(2-2-5)

(Group Dynamics)

nguuazmaiacing q Avelvuidgilunmsvihnuwaznisdeas
Tumiieau nstndanisadunisuazitnsilunmsundgur n1sina
aseuleugnazdnnaun1sieuslugureeuenssung  NMsUsEYLLAY
msdun1ual MsAnwinegiilugueuusing g

Theories and techniques that help solve problems in work and
communication in an organization. Practice managing, implementing
and participating in problem solving. Practice in creating policies and
organizing learning groups in the form of a committee, group
meetings and interviews. The study of leadership in a variety of

patterns
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A lanayBeAEns
(Understanding in Human Sciences)

AUNNNY ANEIATY N1SANSIRYVRINUEY lan wazdin N1s
AanuysmesuarUszaumsaivsyudluldyueng q Weedusiouayyi
anuilamaniuagAadifetesiuauduuyud

Meaning, significance, existence of humanity, the world and
lives, interpretation of various human perspectives and experiences
in order to discuss and understand the arts and sciences related to

humanity

dui 2 NFIRYUNUEINEINTS UnAnTmnALABREUTIU 9 Midenn Al

HO151

HO351

ANZ LB UENINGINI TN IANANENS

(Introduction to Interdisciplinary Studies in Social Sciences)

{ o v Y]

ANNANY ANEATY WUIAALAENgu)TReITeItuanINgINIs
NadenuAanin1sUsTeNd lLwIAnkarNgu MiNgITosiuaningInis
nadenuaansinednwinazidlalulsingnisainsdenummans n1sld

Y v a

nsdifnuuiteliiSouldtinseiuasAnvdssadusing q fiatuly
USUNdInY

Definition, significance, concepts and theories related to the
interdisciplinary studies in social sciences.  Application of
interdisciplinary concepts and theories in the social science to study

and understand social phenomena. Using case studies to allow

learners to analyze and study issues arising in the context of society

LU EVINYINTITHNONITIDNRUUIATINITHAZNITEIYUIIUIYINAG
(Interdisciplinary Approach for Project Designing and Academic

Writing)

4 a

ndnniseaniuulasinisitenisideudelasinisiiefanssumis
Fepuuuiiugiuainennis wudiudseueans imedaisileulasins
WaEN1TPEUIUNITYINITIUTURUUANN 9 Taudan1sdiauelunig
Fnsluguuuuiimnga

Principles for designing research projects or projects for social

activities based on an interdisciplinary approach, emphasized on

19
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social science. Techniques of project writing and academic writing,
including appropriate form of academic presentation

HO452  wud38aning1n1siussiaulsiqeneasnuaans 3(3-0-6)
(Interdisciplinary Approach and Research Methodology in Social
Sciences)

A11u3ALLE19LA 82 UNTITY AnaY A ATy
0efUsENOU wartumeurens¥ise msnauNudde msilamumu
lonansiazanideiifeades Anwuuada nqwd suanisussgnduun
FWavineimsdieadranseumiseuasiaissdiodmiunisviiide Anuu
MITATIEY duaTed kiunsdfne warUssifudgmiiieadesiu
N3LUIUNITITY LUAUAIANANENS

Knowledge and understanding of research, its meaning,
significance, composition and process of conducting research;
research planning as well as reviewing the relevant documents and
research. The study of theoretical concepts and application of
interdisciplinary approaches to create research frameworks and
tools. The analysis and synthesis of case studies and issues related

to the research process, focusing on social sciences

duin 3 ngsRYIenUAU Unfnemnaudastsunmng 24 mideRn 3N 2 N§uRY Al
1) ngadnwanminezaNuIseu 314 12 midehin
HI204 le\gadineiunamervanisius 3(3-0-6)

(Social Media and Ontology of Perception)

'3 [

EULLUUTBQI%@E%Q&J@E]UVLQU ‘uauwmaqmsmiqagj LE1ENITUIUNIT

saa 1 A o

Anuduasiveaywdninededinusaulal n1slasnseanseuiunis

o

U

o Nle

o

Aeszinnzanuluaiaigniuiiudediauseulad nsdvasuy

Y

afle

U

Calle @

a a

nszurunnsianigndndouldaindninavesd odanuesulal nns
Usziflunuriazanideiieiiofvinviunisileguesdedanuooulal

A variety of forms of social media; scope of ontology and the
process of perceiving human reality on social media, reflection of
the perception and analysis of the realities perceived through social

media, investigation of the cognitive processes being distorted by
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the influence of social media, valuation and evaluation of trust for

the awareness of the ontology of social media

HI205 VinwzAnIneiunsasenininiedeny
(Psychological Skills and Social Awareness)
n1sUsEgnALUIAARaENg ¥ InInerdmTurinaIudla] Ay
aelideuly Jade vidoaoumsniing q AiRedufudau wduadeinug
nsiiendlasazifueniiivladdu naonuairsanunseniingdanis
uduvisvesdn
Application of psychological concepts and theories for
understanding other people based on conditions, factors or
situations. Enhancement of skills to empathize others and raise

people’s awareness of being a part of society

HI206 N1SANLBIUTYYINUTAYUNDENINGINTS
(Philosophical Thinking and Interdisciplinary Perspectives)
mM3Uszgndssdeuiimeusvgiiedenlospmoslugmansuuus
9u 9 mstinvinuzauAnliiluuesnaremuUisgnvesEwing1nis
Ieszinazeiuneusngmsaling q leversveulunYeIANINIg

a

uywemansuazdinumans lUglAuunemsaningInig

Application of philosophical methodology to connect
philosophical perspectives to other areas of study. The practice of
thinking skills for having broad perspectives based on philosophy of
interdisciplinary studies. The analysis and discussion of emerging

phenomena to expand the scope of knowledge of humanities and

social sciences to an interdisciplinary perspective

HI402 Minwzauannudsziauanizlunsaninenns
(Future Skills and Special Topics in Interdisciplinary Studies)
Useifuddyuesinueisndudmiveman dunuuaswaniUaey
03A AN Tumand aufiannsvesdenn 13 eulososdnnugmna

wyweeanikazdspumansiuinveauinn nsdlauakazeiuseis
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walduvesinuzuazesdanuging q Asududesiiifiowsousuilony
aruasuuadluauen

Critical issues of necessary skills of the future. Seminar and
exchange of knowledge of diverse fields according to the direction
of society. Relation of knowledge in humanities and social sciences
with skills of the future. Presentation and discussion about trends

of future skills and knowledge needed for future changes

2) ngudTIWAIWINYEAMIEIEU 31U 12 miein
HI103 Insfladveswinnssuuasgidayauyed 3(3-0-6)
(Timelines of Innovation and Human Knowledge)

N158159983AANS vosNuwd Anwisingruniadygilusie

v '
§ & o w A

Wawnsvesiidyan waznisusunseuiuialaseddgnviliiinng

a

Weulgansdnnuiungiagiu wufnwigddgayimeinunyuemans
dspumans Inermans uazuianssu eveneveulvnveednI L3l
wannuaneuazilulszleninenisuszendldlunisaniveinis

The exploration of human knowledge by studying the
intellectual roots in the past, the development of wisdom and a
major paradigm shift to the present. The focus of the wisdom of
humanities, social sciences, science and innovation in order to

expand the scope of diversity of knowledge and benefits to

interdisciplinary application

HI104 yupsgounaatiaauiiladruiowazvuun 3(3-0-6)
(Future Perspectives for Understanding Urban and Rural Society)
Wiguigusduuudinvess auludsauiiissuagsuun Ay
vanmane Anaasuulas Jinseidnuarmsiasuriuitanseny
sodddinvosauludsadeauagruuniadiunginssy Yamusssu
a0nud uazdesiuieanuazain Andunisiideviminesournniile

AANTSRIFURUUVTOTIANNIYR iAo slas sUUn

Comparison of lifestyles, diversity and changes of people in
urban and rural society. Analysis of the nature of the transition

affecting people’s lifestyles in urban and rural society in terms of
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HI1304

HI305

behavior, culture, places and facilities. To practice a foresight vision

to anticipate further styles or directions of urban and rural society

npufianiglunsuyvemansuazdenumanssmivinindanunisal
Tan

(Selected Theories in Humanities and Social Sciences for World
Criticism)

LR anqui 7 d1dny Anassianizlunisuyvemany uay
Faaueans nMsinseitgu nsdAne waranunsaiiidunseua
Jaytuvesdenulan AnluinwenisAinegelindnnisuazdiaueriruy
WRmnEuLwIRavguleegaduszuy

Crucial theoretical concepts in the humanities and social
sciences selected for analyzing problems, case studies and current
situations of the world society; developing principled thinking skills
and systematically presenting critical perspectives through

theoretical concepts

NIDULUIAAENINYINTITAINTUDS UN81ATIAS19TAUSITURAZAIY
wasulnIniedeny
(Interdisciplinary Framework for Explaining Cultural Structures
and Social Movements)
N15UsEENARUIAANG Y NN BEFIans LavdIALAmIEnT a3
NTOULLIANENINYINITAINTUILATILRLATIES 1IN TAIUGTTULAZ A
wisulmmdeny mimimmﬂimgmiiﬁﬁLﬁmsﬁumﬂé’ﬂiawamm
wariuiila 9 AdsnsnasoauddsunlammeTausssuuazdanaly
seUUTED L Tl s Anuannes warzYsiniy
Application of theoretical concepts in the humanities and
social sciences; creation of an interdisciplinary framework for
analyzing cultural structures and social movements; description of
occurred phenomena within any time frame and area influencing

cultural and social change at a normative level in all aspects,

including the development, regression and disruption
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doui 4 ngadwenUsiuiaen UnAnyIRanEEuNTEIvIAEL (1) WIBuL () Winty

wi (n) ANgATUNG

dnAnuidenieu 6 mitedn Mnnguivysanmsrinuenaidy feil
HI481 N1SANYIAUAINDATE 3(0-6-3)

(Independent Study)

AnyAUAIINITedaTeN1UTEL 08UV INE@NINGINIT NUNIUY
NaNs SIUTINTeya nTeiuasiiauenanisdnwduaiteginlu
UV dM591989gnAImunanivInis wazdniulugluuvansinug
LAUDADANYIU

A study of independent topic through interdisciplinary
research methods;, a systematic review of documents, data
collection, analysis and presentation of the study results with

references based on academic principles and a final publication of

a thematic paper for submission at the end of the course

HI482 FUUUINTIVYLTENINGINT 3(0-6-3)
(Interdisciplinary Research Seminar)
nsdunuUszautymidelunmsanineints Usiatdionansuas
AT Fnwnsdvielinssiednuanuisy WeeAuseetianiiawing
Tuninms wazthiauenisienlesesdrnulumsaninerinsldegng
Wusguu
Seminar on research problems in interdisciplinary; review of
documents and research, case studies and meta- analysis for

extensively academic discussion and having a systematic linkage of

interdisciplinary knowledge

HI483 UsINsANUSEnINgIN1sivdszaunsalideniaauny 3(0-6-3)
(Interdisciplinary Knowledge Integration and Field Research
Experience)
U38178A03 anIngIN1Inun1TITenInaull n1sUuseyndesa
aufanivensdmiunnfuniumndeyadulgunianaieaun

a519Uszaun sl I e luN U 239 wazinelulszaunisalsulanu
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H1492

a01uN15a619 9 V8UITEAIRAUIN TNITLAUBNANITYTUINITEENS
Wusyuu

Integration of interdisciplinary knowledge and field research;
application of interdisciplinary knowledge for primary data
collection and having direct research experiences on how to deal
with various field research situations, and finally presenting

systematic integration results

LY (V) MaNEASEVNANEN

unfnwdanizey 6 milein NNNFLRVIYTUMTTINELIVIWN el

annafne
(Cooperative Education)
Joula: HIUAMUTAUYDUVDIAENTTUNITHANG AT wazdinsaaie
2.50 Fuly

nM3URTRMLAR 1 anansAnulugiugwiinaudansivesaniuy
Usgneuns ethsiszuy UfURuifuazsilasainisautuneuvesan
Aadnwimufiunmingrdedmun Yssidiunanieldnisiiduguaves
91138 RUSnwaniafinu uagniinauivsnmaufiaaulseneunis
UaUNUY

Working for one semester as a temporary staff of an
organization; performing the duties and projects in accordance with
the co- operative education process specified by the university.

Being evaluated under the supervision of a co-operative education

advisor and staff consultants as assigned by the organization

Uszaun1salignan
(Professional Internship)
Roulv: HTuANUTTLYEUYBIANZNTTUNTNANGAS
ysannsanuiaineinsiitensiinUfuRnulumisssuniasy
violenu wazddalusufoRnulidesndt 200 4alus uaslauesieau
MU RN umsTiau I
Integration of interdisciplinary knowledge for practical training

in public or private entities and having at least 200 working hours
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and submitting a report on work training as specified in the field of

study

ysann1saudaninensivedvidn
(Interdisciplinary Knowledge Integration for Profession)
Uszaaamuganinenisined oulesluganudiladiunig
UsENauinniin Msusegndiesdnuaning 1N sdmsueeniuudinnng
v Andulszaunsaivdefnwnsdiiesuflefuaniunisalsng o 7
RedestumsufoRaAndn Insaueranisysanmsegiaduszuy
Comprehensive interdisciplinary knowledge in connection with
professional  understanding. Application of interdisciplinary
knowledge for a working life design, practicing experiences or
studying cases to deal with various situations related to professional

practice and report a systematic integration results
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2.3) ﬂ&jmmﬂm@”’mﬁauazLmﬂiuiaﬁaﬁaumﬂ (Media and Information Technology Skills)
g
G

% aa

2.4) NANYINwEINkarN15119U (Life and Career Skills)
2.5) nquaNnadin (Life Balance)

[

Yy o o s o o a = o ! P -1
***‘Uaﬂ']‘ﬂuﬂ‘llaﬂWﬁﬂgﬂi%aﬂﬂm%ﬁJH‘Uﬂﬂ'\ﬁﬂs ﬁ'lW'iUWQJ'Jﬂ'J‘U']ﬂﬂ‘U'Wl'J‘lU #g9UN 2 UASUY

nangnsvasAnzayseAansdmunindvIAnenaly diui 2 31uau 18 wiiefin

1) UeAU 6 wiaefn (2 3v1) Mnnguivisaluil
ngunwvadlan UeAU 6 viaenn (2 3v1)
GE081 A wnludepumdvia (Language in Digital Society) 3(2-2-5)

GEO74 nw1dangudmsuilioondw (English for the Professionals) 3(2-2-5)
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2) UeAuiaan 3 viaein (1 3v1) 3nnguivisalull
o v y = v oA I\ a a
nguvineeauiauazialulagansaumna UsAuLaan 3 wuenn (1 391)
w30 nfuInemans wmaluladuazdanandan  UeAulden 3 wiaefia (1 3v1)
3) \dan 9 e (3 3v1) NnguIvTudIun 1 uag 2
denSeuanseivimuiiaagiaus/fvun Iaellusieivfiidl Learning Outcomes nsavselnalAssiud

NIIUNTUIMINANGNTVITOAMEIIUA

g luvdngasusanivnfneiialy (daui 1)

daudl 1 Wusiednnasvesuininerdeiinnuualiinf@neinnaudeaiou 12 wilein laeddu wie
UeAuidan sedulude 1) uas 2) Aealull

1) 5197310 189nge (English language) USAU 3 311 9 wuwna

WA Yo nuein Houly
Course Course Title (usseng-UfIR-Anvvhenued)  prerequisite
Code Credits

(Lecture-tutorial-self study)
GEO7T1  awdainguiienisdeanslutinusydniy 3(3-0-6)

(English for Everyday Communication)

GEO72  awdingugshaLiion1sdeasuIuf 1 3(3-0-6) Anwrriou GEOTL

. . ) _ NIDATWUUADU
(Business English for International Communication 1) 5
ABINGY
RSFIUABUIN

AULNUNNAIRUA

GEO73  ,w1danguesnaiion15deaTuIuIuIf 2 3(3-0-6) Anyriow GEOT2

) ) i — NIDATUUUADU
(Business English for International Communication 2)
MySang e
WIMTFIUABUIN

ANULNUNNA LA

2) 183¥1gsNMaN5UTENBUNS (Business and Entrepreneurship) UsAuldan 1 331 3 wiiqenn

nMvraluil
v a 4‘ = 1 = 4‘
IV UYBIVI UuIYgnen L\‘l'é]u1°U
Course Course Title (usseng-UfIR-Anvshenued)  prerequisite
Code Credits
(Lecture-tutorial-self study)
GE101 N15UTENEUNSATULARRUMBUIRNTTU! 3(3-0-6)

(Innovation-Driven Entrepreneurship)



GE120

GE124

GE137

GE138

GE154

VIR

naudgnislugls?

(From Zero to Hero)
wavdsdnnsodndiledu
(Introduction to E-Commerce)
Msdoansiins

(Business Communication)
anufidesiuieaiussia
(Introduction to Business)
mMsAmBauinnssumaRaviailegsie

(Digital Innovative Thinking for Business

HiuamneglnAnuluwdngasuinsgsiatnsdin vedinendedussneums

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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a 1
LNEILLNN

GE201

2 Jefuamgind mywidngesusmnsg shatndin envivimsuszneumawelulag dues MEngasLuma) uaevid ngnsivenmansindin enutin

Inenmsrestse’ (FngATUIYR)

12 gl vdnansey amnseasdounedriidiindenludniiseniodenasle
Y

83 lunanansuNInIBAN N2 (d2ui 2)

dauil 2 Wuselvvdngnsvasaning o fMuuedmsutindnen Tiseandawmainguszad

vawmangas Litasndn 18 wiefin (wazdeanudanmvuaviangnsvasusiazane) laetdu v3e

Ueduian %3e den Medvanngaivn awialuil

1) nguAng (Knowledge)

1.1) ngugsiauazn1sUsznaunis (Business and Entrepreneurship)

WY
Course

Code

GE104

GE105

GE106

GE107

GE108

Fa3vn

Course Title

a

g3faoeulall

(Online Business)
nmneidesiudmiugusenounis
(Law for Entrepreneurs)
nguanerdrdddnnseing
(E-Commerce Law)
nsasulunaindnning
(Trading and Investment)
A5UIMTAULT AT

(Wealth Management)

nienn

(Us5818-UL UR-A

Credits

AWIAIYAULDS)

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Seuly

Prerequisite



GE109

GE110

GE111

GE112

GE113

GE114

GE115

GE116

GE117

GE118

GE119

GE122

GE123

GE126

GE130

GE131

g3Rv0IsLleauANLaT ALY

(Food Business for Wellness and Beauty)
Funigiitonsuseneunis

(Right View Entrepreneurship)
Tassmsuinnssuituindeusesusznounis 1

(Entrepreneurial-Driven Innovation Project 1)

lassnmsuinnssunduindeusedisznounis 2

(Entrepreneurial-Driven Innovation Project 2)

lasamsuinnssunduindoumeyusenaunis 3

(Entrepreneurial-Driven Innovation Project 3)

Tassnsuseneunsiiduindeulasuinnssu 1
(Innovation-Driven Entrepreneurial Project 1)
Tassnsusgneunsidundeulaeuinnssy 2
(Innovation-Driven Entrepreneurial Project 2)
nsUydamiuuseneunts

(Accounting for Entrepreneur)
\wiTegnavesUssvaluieidy

(Economies of Asian Countries)
JawRafiodsau

(Social Enterprise)

\AsEgAERSHUIlnA

(Consumer Economics)
sthiauegsiatieseaumu

(Intensive Pitching Workshop)
ﬁugﬂumiﬁu

(Basics of Finance)
gfakazNIAlueansAY

(Business and Commerce in Australia)
NINPOINTAMTUUTEINADOANIIAY
(Australia Taxation)
nVgINAUTEINADBALATIAY

(Australia Business Law)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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finwneu GE101

o v
959 lHsuAIy
WiuwauaINe1ansd
PG
Y

finwineuw GE111
50 lesuANy
WiurauINe1aNTe
Neau
Y

finwneu GE112
50 lesuANy
WiurauINe1aNse
Neau
Y

finwneu GE111,
GE112, wag GE113

finwneu GE114



GE132

GE133

GE134

GE135

GE136

GE359

GE370

GE455

GE456

GE139

GE140

GE141

GE142

GE143

GE144

GE145

GE146

nvugIRUsEINAEuIN
(Myanmar Business Law)
nsAINBeINTEUSUUTEIALE UL
(Myanmar Taxation)

gfanag InussIuglsy

(European Business and Cultures)
gnakay InUsTTUeLTY

(Asian Business and Cultures)

gnana InusTINIY

(Chinese Business and Cultures)
NSIANITRNSAUN

(Museum Management)
ViesdufunmsaseasseaudmeTmusssu
(Local and Creative Cultural Products)
ngvsnensngdunisdayan
(Intellectual Property Law)
msvieafismandmaniuas fansssy
(Geography and Cultural Tourism)
ﬂ’]ia‘lamimimmﬂLLUU‘U‘Jim’lﬂ’ﬁ
(Integrated Marketing Communication)
mswWauloausdiu

(Sustainable Development)
mﬁaamﬁaqiﬁamiviaqﬁim
(Tourism Communication)
N1500NLUVUINIT

(Service Design)

nAaUlunugsia

(Business Rhetoric)
milfu'&JuLﬁamaa%wmwé’nmﬁwmqiﬁ%
(Writing for Creating Business Image)
nineAanndeutow

(Introduction to Environment Law)

ngvneAuasewusinauazauTuRaveulunEn N

WWosnu

(Introduction to Consumer Protection Law and

Product Liability Law)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE147

GE148

GE149

GE150

GE151

GE152

GE153

m;]‘VTlI’]EJL?]IEJ’JﬁUE]’WJEy’]ﬂiiim’Nﬁjﬁﬁ]Lﬁmﬁu
(Introduction to Law of Business Crime)
nguineieafundnninduasaaavdnning towu
(Introduction to Securities and Securities Exchange
Law)
ﬂg‘vimaL?‘]Imﬁ'Uﬂﬁamuizwmﬂsxmmﬁaqﬁu
(Introduction to International Investment Law)
nveANATEITRYAILYAAA

(Personal Data Protection Law)
N159ANT5§INAAWN

(Sports Business Management)
ﬂ?i5®ﬂ1?§iﬁﬂ@iﬂiﬁugﬂgu

(Business Management for Sustainability)

NFIANANIALAZITUTULS

(Festival and Special Event Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

1.2) ngariviendens walulad uadwandeu (Science Technology and Environmental Literacy)

SEIYN

Course Code

GE202

GE203

GE204

GE205

GE209

GE211

GE212

GE214

bRkl

Course Title

winnssumamaluladasielml

(Modern Innovation Technology)
NSANTIATIZENSUTSAT

(Analytical Thinking for Business)
LNYATDIRIY

(Smart Farming)
mamﬁm%ﬂ%mﬁﬁmqLﬁaqmmmazmmmu
(Cosmetic Products for Health and Beauty)
g3naveysleiAa

(Recycling Business)

AstuuarAuUasilu oy

(Counting and Elementary Probability)

¥

NUFIWADA
(Basics of Statistics)

ATINENIANAFIERNS

(Foundations of Mathematical Logic)

niWAn
(Ussee-UfUR-Anwmenuies)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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Seuly

Prerequisite



GE216

GE461

GE223

GE224

GE225

GE226

NYAMLTILAY

(Linear Algebra)

danndeluendou

(ASEAN Environment)

WASYNIMY LI

(Circular Economy)
nsissIninunaafeivhwazinganisallueuae
(Living in Disaster and Future Crisis)
Ininendanadeniuguane

(Environmental Psychology and Well-being)
Pnuyudiunsaseniingnamalulad

(Human Life and Technology Awareness)

1.3) ngugunmaunile (Health Literacy)

SHEIYN

Course Code

GE206

GE217

GE218

GE219

GE220

GE221

GE222

GE404

4 a
YBIUY

Course Title

nitayaasulnslne

(Thai Herbal Wisdom)
nsitunaunimdesiu

(Basic of Health Rehabilitation)
mﬁama@mmmw

(Health Communication)
QREGENGEH LR RIG LR

(Health Promotion in Older Persons)
a35Immseenidmeody
(Basics of Physiology for Exercises)
mwgu‘wmmauazmi@LLa%uﬁugﬂu
(Basic of First-Aid Care)
nsauEsIINeIAEnSauNIN
(Health Science Promotion)
InImenTugu

(Adolescent Psychology)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nIEnA
(Ussee-UUR-Anwidenuies)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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wauly

Prerequisite



GF405 ININYINAUINTT
(Developmental Psychology)
GE411 NIYUARTNINLAZAINNNL
(Health and Beauty Care)
GE227 aunnIndeyuy
(Adolescent Mental Health)
GE228 IMYIATOUATT FINATOUATILAZINARNY
(Family Psychology, Family Life and Sex Education)
GE229 WOANINY AL N TALANEEEY

(Gerontology and Elderly Care)

1.4) N§RAVHUVBEMER3UAT TSI (Aesthetics and Culture)
1.4.1) ngailneRnw (Thai Studies)

SHaIY Fo3v
Course Code Course Title
GE310 winAadlve

(Thai Classical Dance)
GE318 nsaziauwazimasiuiiulng
(Thai Folk Games and Songs)
GE355 UseTRmanidenylnendinsivdsunlamnisunases
(History of Thailand’s Society after Revolution)
GE368 ARTUATINATIA
(Creative Folklore)
GE373 Useindluavinanaludsnulng
(Tradition and Festival in Thailand)
GE452 NONIAN INELAZINTINYG 1ALV IUT
(TCC and Our UTCQ)
GE457 pi-UsgiRmansnsvieaiioalne

(Geography and History for Thai Tourism)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

menn
(Ussee-UUR-Anwidenuies)
Credits

(Lecture-tutorial-self study)
3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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Nauly

Prerequisite



1.4.2) ngadndniinsialan (Global Awareness)

SHEIY Fo3n
Course Code Course Title
GE317 AauzAdnwal

(Art Appreciation)
GE351 TaussIuUsTU ey

(Popular Culture)
GE352 Fovuifivondeu
(ASEAN Entertainment Media)
GE353 AaUTausssnendeou
(ASEAN Cultures)
GE354 dvswaTausssuseAtualslng
(Foreign Culture Influence on Thai Arts)
GE356 AN TAlAT Y AYRITY
(China’s National Ideology)
GE357 winnsaidagiuvesan

(Current World Events)

GE358 ANENAUNE
(Multilingualism)
GE360 Usregy1nzunn

(Western Philosophy)

GE361 USugnziueen
(Eastern Philosophy)

GE362 TUUTTTUY
(Tea Culture)

GE365 maiuaznslniiswewilnedoaeululsyme
ne
(Chinese Shrine and Chinese God Worship of
Chinese-Thai People in Thailand)

GE366 ANUaINaNeveINguY AU ludnulng
(Ethnic Diversity in Thai Society)

GE367 AnuanuaeyanAlugianlng

(Gender Diversity in Thai Society)

40

nuein Wouly
(Ussene-UfUR-Anwidienues)  Prerequisite
Credits

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE369

GE374

GE375

GE378

GE382

GE383

GE384

GE385

GE386

GE387

GE388

GE389

GE390

TusraurnvasnewazUsemelnalfes

(Archaeology in Thailand and Neighboring

Countries)

UsziRmansvoaninais

(History of Photography)
UseTRmansuatiudu

(History of Animation)

Aauveslan

(World Religions)

ffasz inud efwzdUu

(Manga, Games, and J-Anime)
AMURSUaL IS

(Japanese Films and Series)
AnuUndlvsiuguyudsnulan

(New Normal and Global Community)
N159AN1535NAUNTRUTITY
(Cross-Cultural Business Management)

Anudivasiueduny Tusenideddddnm

(Introduction to South East Asia Studies)

wnunsadunInuaglantagiu

(Greek Mythology and the Modern World)

nideyeyriu

(Chinese Wisdom)
Pfifenfuday Tausssudu
(Understanding Chinese Culture)
fandusivads

(Contemporary Chinese Society)

1.5) nguenadunadias (Civic Literacy)

SHaIYN

Course Code

GE102

a4 a
UV

Course Title

WYFIIUFINALANUTURAYR UADH AL

(Business Ethics and Social Responsibility)

41

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

o <
wiaefin Wouly
(UsTn8-UJUR-Anwseauie) Prerequisite
Credits

(Lecture-tutorial-self study)
3(3-0-6)



GE414

GE451

GE453

GE454

GE462

GE463

GE464

GE465

GE467

GE468

PEANNIGETKEEY

(Systems and Society)
ANARTYOINTZINY
(Knowledge of the King)
Fipufnuilodenudidedu
(Social Studies for Sustainable Society)
noraedmsuTInlsein iy
(Law for Everyday Life)
TUTTIUAIUNATA
(Anti-Corruption Culture)
MsgwiviunsneiU Ty
(Understanding Corruption)

ANTTUNDFIAUNFS19ETTA

(Creative Corporate Social Responsibilities)

NIUINSYUYY

(Community Service)
Taymderulnelutagiu

(Social Problems in Thai Society)
Uswanmsilesiumnaesng

(Political Philosophy and Everything)

2) nguinwzuazianAR (Skills and Attitude)

2.1) ngunmenvaslan (World Language) 3Munu 15 wiaefin

AU
Course

Code

GEO06

GEO08

GEO14

I

Course Title

mmmLaéL%mﬁ%ﬁ
(Malay for Communication)
mwnﬁsuu%ﬁami%"ami
(Myanmar for Communication)
mmmm%tﬁamﬁﬁami

(Korean for Communication)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nenn
(Ussee-UfUR-Anwmenules)
Credits

(Lecture-tutorial-self study)
3(3-0-6)

3(2-2-5)

3(2-2-5)
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wWauly

Prerequisite



GEO59

GE060

GEO61

GE062

GE063

GEO64

GEO74

GEO75

GEQO76

GEOT7

GEO78

GEO79

GE080

GEO81

GE082

ﬂ’l'ﬁéquﬂ’l@']‘lmﬂl,ﬁ@ﬂﬁu

(Basic Thai Reading)
nMdeunwilne oy

(Basic Thai Writing)
ﬂqié’luLLaﬁﬂqﬁL‘ﬁﬁJuﬂWU’nVlﬁJL%ﬂ%‘lﬁﬂqﬁ
(Academic Thai Reading and Writing)
ﬂWU'TVLV]EJLﬁE]ﬂ'ﬁéE]ﬁ'ﬁ

(Thai for Communication)
msilauazmananiwlng

(Thai Listening and Speaking)
nseanidsanwsingy

(English Pronunciation)
Mwdangudmiviioanan

(English for Professionals)

dununwsanguniiuselevd
(English Idiom Advantage)
AMwdengwamiugusznaunsmalvd

Sdnnsoiind

(English for e-commerce entrepreneur)

nsldgoniwisiiednwiAlunensingy

(Application of Lexical Analysis Tools)

N1309NLAENNTYBINg W UTUFDLAZ TN

(English Pronunciation for the Media and

Careers)

AMYITINGUADN TN ULAZLYBETUNUS

(English for work and socializing)

MeBangwieausulnyeusiodny

(English for Corporate Social Responsibility)

My ludiauRIa
(Language in Digital Society)
M lngiienunung e

(Thai for Law Careers)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Ainwneu GEO73
W3BALUUUADY
2BINGY
UINTFITABUI

ANULNUNNA LA



GE083

GEO84

GEO85

GE086

GEO87

GEO88

GE089

GE090

GE091

GE092

GE093

GE094

NsdeaNTaENISUAUEN9gIN0E19i001 TN

(Communication and Professional Business

Presentations)

mMwlneuag Tausssy

(Thai Language and Culture)
mMwlngnaledia
(Multidimensional Thai Language)
AYUNMURAUANLY

(Korean and K-Beauty Business)
whanszidnfiennvald
(Packing for South Korea)
w-Joudundsd

(K-Pop and K-Series)
aduiilemsaunuiuaznsieans
(Japanese for Conversation and
Communication)
witanszitufedu

(Packing for Japan)
muwdndeudodu

(Italian Language for Beginners)
ARFIBVAIRIER

(Translation of Song Lyrics)
AYIUFMTUTINU T2

(Chinese for Everyday Life)

msiawINsiwagnsyanuIudesiy

(Basic Chinese Listening and Speaking Practice)

3(2-2-5)

3(3-0-6)

3(0-6-3)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

2.2) ngwvinyzn1siguiuazuinnssu (Learning and Innovation Skills)

SHEIY

Course Code

GE052

Fa3v1

Course Title

[

A EULATINITNIIBINITHALIVY

(Research and Academic Project Writing)

nenn
(Ussee-UfUR-Anwmenules)
Credits

(Lecture-tutorial-self study)
3(3-0-6)
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wNIEEnAne®

A998

Seuly

Prerequisite



GE053

GEO55

GEO56

GEO58

GEO67

GEO68

GE069

GEO70

GE103

GE127

GE128

GE305

GE402

GE413

GE901

NIBTULALNTREUNNGIND 3(3-0-6)
(Business Reading and Writing)

WinweMIYALAESUILEURIY 3(3-0-6)
(Speaking and Presentation Skills)

mMsfeanssenineimusssy 3(3-0-6)
(Intercultural Communication)

msiasesdude 3(3-0-6)
(Transmedia Storytelling)

vinwgnsiiaueiagmsweluiiansisay 3(3-0-6)
(Presentation and Public Speaking Skills)

MaPuLaz MIUNAUDLTINYIAENT 3(3-0-6)
(Scientific Writing and Presenting)
mMadsumsisFeaasmUfiRogsadaassd 3(3-0-6)
(Creative Writing, Storytelling, and

Performing)

MsAAL N5FDETHAYNNTEONLUY 3(3-0-6)
(Interpretation, Communication, and Design)

AIAALTIDDNKUY 3(3-0-6)
(Design Thinking)

msinnsuinnssuluannzlanuagziasoung 3(3-0-6)
(Global and Networked Innovation

Management)

WINNTIN ANARESISATIALAZNISUTZNOUNIT 3(3-0-6)
(Innovation Creativity and Entrepreneurship)
NNIAANUAZATLAZATNEUNS 3(3-0-6)
(Interpretation of Drama and Film)

Ualanninegdanuunanisiseus 3(3-0-6)
(Discovery of Learning Society)

NNIARLTNAS AT IALAITININY 3(3-0-6)
(Applied Creative and Critical Thinking)
Foswatouazissunsudnass 3(3-0-6)
(Contemporary Media and Selected

Literature)
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GE902

GE903

GE904

GE905

GE906

GE907

GE908

GE909

GE910

s sasIAMSIUNIIURaUlall

(Creating Online Literature)
auRnasasIAiiensiaue

(Creativity for Presentations)
Winwen1sliniuarefunedianagns
(Debate Skills and Strategic Argumentation)
nsiguIueNieusyY

(Out-of-School Literacies)

azAmiuLar AauraaTIALiion TR
(Puppetry and Creative Art for
Development)
mMsdeuneunuvidmsudenia

(Content Writing for Digital Media)
msIhaufuazanuiiviesiiesludesiuare
(Product and Tourist Attraction Review in
Contemporary Media)
msdeuansusludenisa

(Script Writing in Digital Media)

g1 (1) 1Ju

(Read Effectively)
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

Wiguwin

3(2-2-5)
GE054

2.3) nejuﬁ'nwé'ﬂuﬁlaLLastﬂTuTaﬁmiaumﬁ (Media and Information Technology Skills)

SaIYN

Course Code

GEO57

GE207

GE208

GE210

I3UN

Course Title

HngnnaLiio

(Citizen Reporter)
wialuladhdvia

(Digital Technology)
LNUARIA

(Digital Games)
fugnumaideulusunsa

(Foundations of Programming)

wiaefin Wauly
(Ussee-UUR-Anwidenuies)

Credits

Prerequisite

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



GE213

GE215

GE401

GE403

GE921

GE922

GE923

GE924

GE925

v

HNUFIUABUNIAADS

(Basics of Computers)
fugruademaniidaneufiunes
(Mathematical Foundations of Computing)
VingeMIsasaumAlussuuRIva
(Information Literacy Skills in Digital Society)
yinwgmsivinviudouadsnudaa

(Media Literacy and Digital Social Skills)
nsAnLTIRuIluTInUTE 1Y
(Computation Thinking in Life)
mMsdnmsansaunamelusunsudsagy
(Data and Information Management by
Application)
weluladAdviaifowmsugiauasdeny

(Digital Technology for Economy and
Society)
ANARAIANIRATRd MU auasTe vl
(Digital Intelligence for Modern Workplace)
Insnsauilugiuiava

(Fundamentals of Digital Painting)

2.4) nguneedINNazn15vi19Y (Life and Career Skills)

a9

Course Code

GE121

GE406

GE407

GE408

I2IY

Course Title

ﬁugwumiﬁmﬁmmsmumq
(Foundations of Self-Management)
FRIMEINUMTUTITAULD
(Psychology for Self-Management)
InInennsianududiy
(Psychology for Teamwork)
NSWAUIYATNA N

(Personality Development for Leaders)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

wuwAn
(ussene-UUR-Anwidnenuies)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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wauly

Prerequisite



GE941

GE942

vénmsiSouivesilngiitensiammios
(Principles of Adult Learning for Self-
Development)

nswFeuiien sy

(Career Preparation)

2.5) nguaNAaYIN (Life Balance)

a9

Course Code

GE125

GE303

GE304

GE311

GE312

GE313

GE314

GE315

GE316

GE379

GE380

GE409

Y2IY

Course Title

N0ALUVTIN

(Design Your Life)
sUsandudidss

(Shape, Taste, Smell, Color, Sound)
Feuanlulanaseln
(Narratives in the Modern World)
wauD

(Dance)

N3TUTDY

(Singing)

AURTIIN B!

(Music Appreciation)
nsdnnantil

(Flower Decoration)
Waps1nsad

(Costumes and Garments)
NSUAININ

(Make-Up)

NUINADY

(Go)

NN ineuazaIng

(Thai and International Chess)
wld

(Fashion)
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3(3-0-6)

3(2-2-5)

Wiehin wauly
(ussene-UUR-Anwidenuies)

Credits

Prerequisite

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)



GE410

GE412

GE961

GE962

GE963

GE964

GE965

N15Y11019T

(Cooking)

AN SUVIAINGY

(Science of Happiness)
iU TuSeane

(On Relationships and Sexuality)
pAUSURYIveITNaLLE
(Metaphysics of Love Triangle)
wEaa

(Acting)
nMadengdnlaiieaivaugaludin
(Mind Healing for Work-Life Balance)
nswasuasaiddlaieddatam

(Encouragement to Overcoming Problems)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)
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JanunuasasnisidnansuuuLaznisiisulauiiein Tusiedvnniendenge

3183101819908 (English Language)
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85T (Course Descriptions)

daufl 1 Wundngasnansvasuminerdedidvualitndnwmnaudesseusieivlunguainud sauau
wmitefin Taetedu u3a Teduiden nedvlude 1) uas 2) dwialud
1) 5783910191990 VAU 3 391 9 wena
2) MevIngussnauazn1susznaun1s UeAu w3e UeAuiden vise taen 1

%1 3 wena

1) 5193810 9199n9% (English Language) USAU 3 341 9 wulefn
GEOT71 mudanguiiionsdeansludiauseariu 3(3-0-6)
(English for Everyday Communication)
Waminuennslénudinguitenisdearsludinusesriu neduinuenisite
dodulamnuddyuazseandenandonnuuiounaunuidu 4 nswainme n1s
LUEUIALLEY N1TAINADUKAZIANIAIINAAWIY N15HAlUANIUNTaIA ludTnUszdniu
nserutery seiudenthitvannvanewiiedularuddey warnmsdeudennudy 4 lu
sUuvuThlUuazrudedidnnseting
Development of English communication skills in everyday life focusing on
listening to short passages or conversations for main ideas and details, greeting,
introducing oneself, asking and giving basic information, responding, and expressing
opinions; speaking in various situations in everyday life; reading short passages on
diverse topics for main ideas and expressing opinions towards what is being read;

writing short passages in both general and electronic forms

GE072 aMwdangugsiatiiensdeansunna 1 3(3-0-6)
(Business English for International Communication 1)
fAnwineu GEO71 mwidanguiiion1sluiinuszdiu vieazuuudeunminguunigiu
Fleuwimannasificinue
Wauvinwesldnwsingugsiafienisdoanslulantagtu siumsysanns
vinwznsila wa 81y uazBou FeUszneusne msflnaunumisnsdwi msiiauedoya
maSeufisunasinssideyaniegsna nsdeusavuedidnnsednd n1se1uinmie
U‘wmmLﬁaﬁﬂwﬁ’]8axL§8®LLaxaqﬂiﬁlﬂaﬂué’ﬂﬁ'm Avualiin1981uUDNLIAILAE
NIANBINIEAULDY LazAUTTTAAINLANANNISTRIUG I
Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading, and
writing, including telephone conversation; presenting, comparing, and analyzing

business information; reading news or articles for details and summarizing main

ideas; external readings and self-study lessons; cross-cultural understanding



GEO73

m‘mé’qﬂqwqiﬁaLﬁ'ami?{amimmma 2
(Business English for International Communication 2)
finwnau GEO72 mmﬁﬂﬂqwﬁqiﬁaLﬁamiﬁamimmmﬁ 1 Y50ATLUUADUNIYIBINGY
mmgﬁmﬁ&l‘uLﬂ/iﬁmmﬂiueﬁﬁﬁmum
wauvinwgnsldnwsinguasiaiensdeaslulaniagiu dunisysanns
Wwgnsils wa 81 uasdeuluszduiigelu Seuszneudae nisfinausuazeiuse
FoRawiu MIdunvalny MalsulsziRdiumuazaanuneaingnuy A8 1uT1Imee
unaui efnwieazifsanazasulenudidy mmualiiniseuueniauas
NIANIPIBAULDY LAZNITITTIAINLANFAINITIAIUSTTH
Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading, and
writing at @ more complex level, including presentation and discussion skills; job
interview; writing résumés and application letters; reading news or articles for details
and summarizing main ideas; external readings and self-study lessons; cross-

cultural understanding
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3(3-0-6)

2) 5783¥135n3UaLN15UTENaUNTS (Business and Entrepreneurship) Usfuldan 1 331 3 naefin

GE101

GE120

mMsUsznounsfidulndeusneuinnssy
(Innovation-Driven Entrepreneurship)
nsruIuMsUsEnouMsIlalaluai ez auNay nguf uwwaAa nwy auad
wazanuatunsalunmadugusznouns Tnemsnseniinfsdgmuazlena iierum
wIAALaE UL wassAtunsunlvtymuazasisauan saludsnmsimuiseyen
WiAansufuRludegsiaegradugusssy
Entrepreneurial process to develop and integrate theories, ideas, skills,
mindsets, and entrepreneurial capabilities in order to explore and generate ideas for
solving problems and creating value, as well as development for business practice
naudgnisdudls
(From Zero to Hero)
fouly
1) FndAnwiiil-adurmdngaaimsgsiatadin aminmsUssneumamaliladdugs
(VANAFNUTNR) waevidngnTInenmansyasdin airinenmsneNiwes (anaasuuwR)
2) Wudmdnwmlu-den vie Indenaidmiuiindnuvdngmsaun

NIDUBLIAANTITASINEANSNOW NTLUIUNTT BUIAA LASDILBLALAIUNINBUDY

N o o o

n1sasegsianUszaumnudnia lassadauazunfnnainiidfny NszuIunIsnsy

lowdsangnanalagldnseunuifnuaziinisnsisdeulodeiilunfioy msssnuuuluwa

3(3-0-6)

3(3-0-6)



GE124

GE137

GE138

g3fauaznagnsussiamderdmivansnsn anuanunsauazauaulalunsidy
HUsEnouNs

Frameworks of creating startups. The process, concepts, tools, and
challenges of creating a successful new venture. Key market structures and
concepts. Process of bringing ideas to market using popular idea validation
frameworks and methodologies. Business model design and cohesive strategy for

startups. Capabilities and interest in being an entrepreneur.

widlygdidnnsetindilowiu
(Introduction to E-Commerce)
AU N ugIui eafumdedSidnnsednd Usvianuasguuuuvesnidyd

< a

Siannseiind ssrUsznaufiddyvesssuundlvdBidnnsednd nsmIsuaUNIoN

I3 a

iWemsfuguszneunsmduddidnnsedind msnandidnmsedind nsidendaamanis
VguazmsAndodearsiugni nstiseiuvesndugSidnnsedind n1sdndsdudi
waznsEnufURnsdvediannsedngd

Basic knowledge about e-commerce, types and business models for
e-commerce, key components of e-commerce, preparation for e-commerce

entrepreneurs, e-market, sales channels and customer communication, payment

methods, shipping and e-commerce implementation.

AMSARENTHINITAN
(Business Communication)

¢ v

mﬁmwﬁamum%ﬁ NTIATIZANANAUI LA LATIHDN5H0E1INITAAIN NS

LY}
¥

ammuma?{amimmam N1590nWUULL B mi?{aaﬁl,ﬁaa%amﬁuﬁw ANTWEIUN
yrannm wadiansthiaus iy iNsemLaya3sTIINsAeansgsia

Situation analysis, Consumer Analysis, Marketing Communication Tools,
Marketing  Communication Planning, Message Design, Brand Communication,
Personality Development, Presentation Technique, Etiquette and Ethics in

Communication

arufiesiuieatugsia
(Introduction to Business)

LLmﬁm'ﬁugmmaﬁjﬁa JUUEsAY JUkuuNsUszneugsie nsiliudusenounis
wihilgsiasunisdanisesdns msudn mstyd My mPeins msnaa msdans
NININTUY WY A38555UFINIMALANUTURRYR SR IAY

Foundation of business concept, business system, business model,

entrepreneurship, business functions in organization management, production,
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3(3-0-6)

3(3-0-6)

3(3-0-6)



54

accounting, finance, taxation, marketing, and human resource management,

business ethics and social responsibility.

GE154 MsAnLdauinnssuneRdvaiiieossia 3(3-0-6)

(Digital Innovative Thinking for Business)

Wiguvin GE201 M3AnIdauinnssun1ehdviawaznislan (Digital Innovative Thinking
and Coding)

LA yuues wazn1sUszgndldimaluladansaumaieativayuliiinnsSeus
wazmauidgmlugaasvgianaa Anvinuediugunisliueundindy wagnisoonuuy
W Tsunsuussendadeliniunisne Ussaunisalvesyld diuseuszanuiugly
nsEUIUNSAUATIIATIEY LarUstananateya waz doyauuislvg sufnuinnssud
ABUAUDINBAIUABINITNNG TR

Concepts, points of view and applications of information technology to
support learning and problem solving in the digital economy era, as well as practices
on fundamental skills for application usage and modern application program
development through user experience/user interface, researching, analyzing and
assessing data and big data leading toinnovation respondingto digital

business’s needs

daudl 2 Wuselvfivangnsvasanzng o AMvuadmsulindne lidenandasnuingUszasrvasangnsl
eundn 18 wideiin (eazduamudaivuandngnsvasudazansy) laededu vie Jsduidan v3e (dan $1899131N

NgNIY AesialUll

1) ngupa (Knowledge)
1.1 ngugshauaznssenaums (Business and Entrepreneurship)
GE104 g3iveeulall 3(3-0-6)
(Online Business)

Ussiamaasssniaoaulatl nofinssunistodudeeulad nmansgianinwindey
ngsiauazunugsfiveaulayd nsBuduwihgsie wagmsahaiuligsivesulay nagns
nsnandmiugsivooularl madansuszuduiusiivled msnannuudedinudimiu
g3foaulal warasTEUTIMVRITINveeulal

Types of e-commerce, online shopping behavior, online business
environment analysis and online business plan, and how to start and create online
business website, create marketing strategies for online business, website promotion

techniques, social media marketing for online business, and online business ethics.



GE105

GE106

GE107

GE108

ngvsnglUasudmiudUsEnauns
(Law for Entrepreneurs)

o

ngmneiigadestunisuszneussia madenyseinnesdnsgsia msssdnyan
negIRa Ay dyareyyelildans dygniisnu wesdygmiegiiadu 4 ms
195919 058INNNYUN1E N158lUBUYINYTENBUAINTT A1TIURUAEEIMTY
HUsENOUNTS uazUsEIAUBY ﬁﬁaﬁmﬁ’umiﬂizﬂauqiﬁa

Law and regulation relating to entrepreneur or startup business. Business
organization selection, business contract drafting; for example: rent contract,
licensing agreement, employment contract and other related contract. Acquiring

business license, business tax planning and current issues about law for

entrepreneur

ngunendisgdiannselingd

(E-Commerce Law)

¥
o P a

nMneNeugINTIuNBanvsedind Ay @eusduiuazngunenislouiu

I g

a v a

wazn1stiszRumadidnnseind nguinewanideu deyaniedidnnsednd nguune

U

aneduBiannselind nguuneAuATEITOYALALNIVNIEDIYYINTTUNABNTILADS
Electronic Transactions Law, sale contract, payment and electronic fund

transfer. Electronic Data Interchange Law, Electronic Signature Law and Data

Protection Law. Computer Related Crime, online dispute resolution and case study

relating to electronic transactions

maamﬂummwé’ﬂﬁwé
(Trading and Investment)

& v

;Anmsugialneuazssialve anusidesuferdunsdeniendnning ey

'
a

affimsfinsunlunisterevdnning Anvitladefifnasonisdidugsiauazaa
wdnvEng nagmmstereuuuusg 4 msldueundiadusing 4 lunisiesed msdn
WOTANTAIY wazAsSaeInstevevdnning

Thai economy and business, introduction to stock trading, important
information in stock trading, factors affecting business management and stock prices,
various types of stock trading strategy, use of applications to analyze and manage

investment portfolios, and simulated stock trading

ANSUTUITANITIAY
(Wealth Management)
NTNWUHUNNITRY ANNFiUewAgIiunaIaNTRukaAEsluN1TA

miamuﬁﬁﬂﬂzjmmﬁ’qﬁ’qr;humiﬂhﬂLﬁuﬁmmﬁ HUsUNS aIMISUNSWG NBIAT AT
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE109

GE110

GE111

Useiude nsamulunaiandnning nesyusu LLaxﬂ’]i’J’NLLNuﬂ’]ianHLﬁ@UizIEJ“Uﬁ
NPUNE

Financial planning, financial market and investment risk. Wealth investments
via bank deposits, gold, real estate, bonds, mutual funds, investment trusts and

investment planning for the tax benefits.

ﬁqiﬁﬁ]a’lwﬁlﬁ@ﬁfﬂﬂ’]wLLaxﬂ’J’m\‘i’m
(Food Business for Wellness and Beauty)

AITUNAUNY ﬁﬂwmzmmﬁﬁ@uazuwmmaammuﬁ'aqmmwLLazmmam
Usstnnuaziegamandusiemnaitequainuazaiuny indaludnsdn nsruiunis
nAnuazNNIAIUANNGRAusie I aguMUasALaN wudlduiiAnisve aEnsT i
mmﬂﬁaqmmmazmwmm

Meaning, importance and roles of food on wellness and beauty, types and
examples of commercial food products for wellness and beauty, production process
and control of food production for wellness and beauty, trends in food production

for wellness and beauty

dunfiggilensuszneunis
(Right View Entrepreneurship)

AMunIewazAuUstlovdvesdunfigy nseviuniswasmaialuniswaun
dusnfigsliAndduldludinsedriu mathdundgiuldlunsduiudin mavims
dnn1s nsuitedymuazdetaudidunisaniugsiavesusznaunis

Meaning and benefits of Right View. Process and techniques in developing
Right View in daily life. How to supply Right View into personal life management,
administrative management, as well as problem and conflict solutions in

entrepreneurs’ business operations.

Tassmsuimnssuiiduindeuseiusznaunis 1
(Entrepreneurial Driven Innovation Project 1)
fouly Anwideu GE101 vi3e lésumnuiiureuanenanseiaeu
nsAnwseuiulasinsuazaumelusunseuIunsAumkaz e udym
AAT gnA1 Jukuuvesnsuilvdyuazmalulad silufiminensuarlnanuaanse
#1499 AdAnuariianuduiusiunsfum nsvaaes uaznsandunislunisadis
ufanssufiduind eulasnisusznounts (Handnveinisusznaunisiiduiad eulag
uinnssw) lngazairsmnudlafisnszuiunslunsairsussnounmsiduindeulng

v s

winnssy uazgudululasinsildesdanuidinarvinazasiwmansenuludauiniu

I

wningrdenenisailnguazlduladrudsngluguruiunaawitevins §aing
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3(3-0-6)

3(3-0-6)

3(3-0-6)



GE112

sonuuun e litnAnwidilafisnsBouilufuinedvuaznssuiunisvesnisaiianms
UixﬂaumiﬁéﬁuLﬂgauimmi'mﬂﬁwhuﬂ'ﬁL%'&Juifﬂhuﬂiaaummia&hnﬁﬂﬁﬁa et 5163
93 9 unsEUIUNITETI9AUM Fadunseuwmfnvestuneuil 0 uazieIosielunis
DONWUULTIANUAR

Project based leaning and challenge in process of exploring and defining
problem. Value, people, a range of solutions and technology, and range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation (the
output of IDE). This course will build to understand the process of innovation-driven
entrepreneurship focusing on a cross-disciplinary project of high impact to UTCC and
its stakeholders in the Di Daeng/Huay Kwang community in which designed to give
students an intensive, deep learning experience in the IDE mindset and process.
This course has a greater emphasis on the Explore: Step 0 mindset and the tools of

design thinking.

Tassmsuimnssudituindeusesussnaunis 2
(Entrepreneurial Driven Innovation Project 2)
Gouly Anwireu GE111 vi3e léumnuiiureuanenansdiaon

nsAnwseudilasinisiaranuyimgluiunszuiunsaumiastenudym
A gnd sULuuveansuiledymuasinalulad sulufimsnensuagdannuansa
199 Addguardanuduiudfunisdun nsmeaes uaznisandunislunisadie
uianssuiituind sulaeni1suseneunts (andnveen1susznounisfiduind eulae
uinnssu) Tnsazadreanudladanszuiunslunisaiiefuszneunsiiduindeulag
uinnssu LLazzjqLﬁuiuimqmiﬁiifmﬁmmi%’mmmLLasa%”mmamwﬂm%waﬂﬁu
umIngdovenisinlneuazdfdulddudenisluguauiuunaiisyng daiinis
genuuULI oL nAnwmneiiunseuLnAnnIsasan1sUsEneun1sfiduiadaulag
winnssulinnndi lngasitunisidnssuiumsuasgaiuiunfnlumunisnaaeaznis
a¥19duuuUegTInEd Hunssudinulsraunismsalfiunnsislusuuinnssumie
wialulad

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation (the
output of IDE). This course will build to understand the process of innovation-driven
entrepreneurship focusing on a cross-disciplinary project of high impact to UTCC and
it stakeholders in the Din Daeng/Huay Kwang community in which designed to

develop students’ IDE Mindset further beyond the prior level and required more
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3(3-0-6)



GE113

GE114

rigorous use of the IDE process, with a great emphasis on the Experiment mindset
and rapid prototyping through learning experience in a different innovation or

technology.

Tassmsuimnssudituindeusesussnaunis 3

(Entrepreneurial Driven Innovation Project 3)

fouly Anwideu GE112 wi3e ldsumimiiureuaneaseiasu
nsAnwseudilasinisiaranuyimgluiunszuiunsaumtasdenudym

A gnd sUkuuveansuiledymuasinalulad sulufimsnensuagdannuansa

1 =

A9 AdrAguazianuduiusiun1sAum nsvaass waznisatiunislunisasng

o

N

winnssuiduindeulaen1suseneuns (Kandnvean1suseneunisiduindesulag
winnssy) lngazaseanudilatensruviunislumsadrs{uszneunisiduinioulay

[ s

uinnssy wazsjautiululasanisildosdanuidmavnazadimansenuludavandy
umIngdovenisinlneuazdfdulddiudsnelugnruiuunsieyin daiinis
ganuuuIfieRantnAnwnunseuknAnnsaan1sUsznaunsiiduiadulag
winnssuleeditmnedieassliindnunianuiulawasanudosnisiinzuesing Aelg
waziidn lumednidasniunisldnszuaunmsnsusznounsiituind eulaeuinnssui
disdsludmnsdiunisaianlenanianisszneunisineagdoad-lalunisuenedy
wazMIIAMRuUEIUNSRUYeUTENBUNS

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation (the
output of IDE). This course will build to understand the process of innovation-driven
entrepreneurship focusing on a cross-disciplinary project of high impact to UTCC and
it stakeholders in the Din Daeng/Huay Kwang community in which designed to
develop students’ IDE Mindset, with a goal of giving students the confidence and
willingness to See Different, Think Big, and Act Small. This course required more
rigorous use of the IDE process, with an additional emphasis on how to Execute on
and IDE opportunity, with an understand of scaling and entrepreneurial finance for

seeking funding.

Tassnsusgneunsiiduindeulneuinnssu 1

(Innovation Drive Entrepreneurial Project 1)
[Houly Anwineu GE111, GE112, way GE113
Anwirulasainisuazanuvitmelusunssuiunisauniiazenulaym auen

ane sUkuuvesnsunlalgviuazmalulad Taulufmsneinsuasdnaiuanunsasingeg

Y
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GE116

GE117

GE118

@

ddguaziiertestymuazanuvimenindnyidon nedagdewinuniseydfain

o

=p_

anznssuns nelasinseedoadulassnsfiannsafivensildvararnsofiogyilian
auhaulaagvainitassnisiithdnwieelddniunisu

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to selected
project by student. Student’s project must be approved by an IDE committee. It
must be an IDE scale project and should be more exciting and bigger than

previous project that students have done.

TasanisUsznaunsiduedoulasuinngsy 2
(Innovation Drive Entrepreneurial Project 2)
Fouly Fnwineu GEL114
Anwin1ulasanisa ol 09910397 1A59I115015US2NBUNIST TULAG DU
Tneuinnssu 1 (IDE Project 1)

Continuous Project based learning and challenge after IDE Project 1

st dmiugusenaunis

(Accounting for Entrepreneur)
winmsdosdumnistaydnisiu Jayfuimsuasnidenns dmsuguseneums
Basic principles of financial accounting, managerial accounting and taxation

for entrepreneur

\wiswgnavesUsemealuieidy
(Economies of Asian Countries)

o

é’ﬂ‘wmsLLaxLmeamsﬁwmLﬂﬁiﬂgﬁ%mﬂigmmwqﬁé’wmﬂmaﬁa Uadesingg
NMALATYEND d9AY ﬂ’1iLﬁa\‘l‘ﬁlﬁmaG]lE]ﬂ’]iL‘UﬁlEJULLU@W!NLFiiwgﬁ%‘UENUiSLVIﬂLMﬂ"]‘Su
naenauATIALTUS ATy RaiuUsTInedug Tueldouagiilan

Economies and the development of some important Asian countries. This
course also includes economic, social, and political factors that affect these
economies as well as economic relationship with other Asian countries and the rest

of the world.

Famnaiadany

(Social Enterprise)
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GE122

GE123

60

AUYIY WUIAR NANAIT mmﬁ’]ﬁzyuasQzuﬁhﬁuam’lia%”mﬁﬁ]mﬂﬁaé’mu Anwn
wadlanssuiung saialona dam wazguassadien fumsassfanmadiedsen Toe
nslnsalfne) wazn1sHnUfuRasdluyuyy

Meaning, concept, principles, importance and value of social enterprise.
Techniques for managing including opportunities, problems and obstacles relating
to managing social enterprise using case studies and real projects with local

communities.

\ATUgANARSHUTINA 3(3-0-6)
(Consumer Economics)

mudfuesuslnasiessuulasegia uvasiuvesnelduarseldaldlaage
Jadeiifuuamadentuusing udnnisgeduduazusnisaieg dudeionisusina
nslguinisUseiudeuazyseiugin N1531UNUNNSRUAIUUARR LHUNITOBULAZNNS
Fonguuuunsonn MININLNTAI UL TAeNTBNamuU USMssglruaguslan
NSAIUANTIAAUAT Larn13ANATEIUTLAA

Importance of consumers to the economic system, source of incomes and
disposable income, factors that determine the choice of consumption, and
principles in making decisions to buy products and services., consumption credit,
using the insurance and life insurance, personal financial planning, saving plan and
the way of choosing it types, planning for investment and selection of how to invest,

government service for consumers, price control and consumers protection.

nsiauegsiaLioszauyy 3(2-2-5)
(Intensive Pitching Workshop)

nsaueNanuIIniasIIngINAeuina st utinamu n1sloRuLUUves
Tssnufietiaue wadiansldutninamu miﬂ”lLauaqsﬁﬂ%ﬂﬂiﬂiﬂﬂwuLﬁaismunu

Presentation of the capstone project to investors, presentation by using the
prototype of the project to convince investors, presentation the business idea from

the project to raise funds.

‘ﬁugmmiﬁu 3(3-0-6)
(Basics of Finance)

NANNITHALUUIAAAIUNITRUTIAINITATIAITITULNMTRUAILYARANAINN T
AFUIMITNINTRY

Corporate Finance, Public Finance, Personal Finance, Financial Markets,

Financial Services.
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GE130

GE131

gsnauazn1sAluseansidy
(Business and Commerce in Australia)

AnijatulitnAnvidilangranouassruunisiuesUssmeooanade oy
WIgulsuauwana i unguueLasssuuNIsliugeslssivalneg Tnewid ovay
ATEUARNIALITUTEUUNTRU nYvane dyaenen Tassadrs msteduld uasdosniiuves
ngvne MsuUIsdanisiivszdvain Useanina wazaumdnaiussailuuiunues
Useinmoeawnside ode uaglan tnfnwagdesannsaldinsudledymifiessue
demiliAsatungmane nsuimsdanis wegmsiuiiegluseini uazdesdivinuedy
fugiisudulunszuiunmsifowasnadon

This course supports students in understanding the particular aspects of law
and finance that relate to an Australian context, and how these differ from Thai
structures and processes. Topics include components of the Australian financial
system, features off the Australian legal system, contract law in an Australian context
(formation, enforceability terms and exclusion, Asia-region and global contexts.
Students will be required to apply problem solving methods to explain areas of law,
management and finance covered during the course, and be able to demonstrate

introductory skills of academic research and writing.

NMINFOINTAMIUUTZINFDDANTIAY
(Australia Taxation)

ngmnefiisdestuaSiiuldludsenaosanside Ussiduiifoadosiunns
PLHUABETTUYARASITUALAETIAUAAS ﬂ’]i?ﬁlami‘i’fﬁ]yjaLL@%IﬁﬁﬂU%ﬂM’lﬁ’mﬂﬂ@LLﬁ

nfd il udiden® Inddubidnd@nvitmuiinwenisuddygm nsdeduls uaznis

Australian income tax laws with specific emphasis on how to access
provisions of the Income Tax Assessment Act and related legislation. In addition you
will be made aware of tax planning issues that exist in relevant personal and
business environments and learn how to communicate technical tax information to
client taxpayers. The graduate qualities of problem solving, decision making and

communication are enhanced throughout.

NVUNEEINIUTEIADRANTIAY

(Australia Business Law)
ﬂg‘wm&l‘ﬁLﬁaa%’aqﬁ’umﬁmﬁy’qLLainzﬂaUﬁjﬁﬂuﬂizmﬂaaaLmLﬁﬁl NIBULUIANA

G’f’]‘uﬂgvmﬂaﬁi'fnﬁwasiamﬁw&qﬁﬁa Fanndunu mdugua Anudunusaeluwas

MEUBNBIANT Uasnringauazany WisufisusUiuugsivluseamsidedesiuiaiudiu

wavaNNId
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GE134

GE135

Australian Business Law introduces students to the registered company as
the dominant legal form for carrying on a business. It considers the legal
framework that determines how a company deals with the issues of formation,
financing, accountability, internal and external relations and insolvency. It also
compares and contrasts the company with other types of business organization

including partnerships and co-operatives.

noMinegInaUsEnAdlguIn
(Myanmar Business Law)
ﬂa‘wm&lﬁ'Lﬁﬁn%qﬁumﬁﬂﬁdLLaxUixﬂa‘uqiﬁﬂumﬁ’limﬁéumawmmﬁEJum
nseuLARR LNV dsdsHaiansdafegaAa Samduny Miugua ANUFNRUS
melunazniguenasing uasnguseauazaty Wisuisusuuuugsialuanssausgu
AN UL
Laws related to registered company as the dominant legal form for carrying
on a business. The legal framework that determines how a company deals with
the issues of formation, financing, accountability, internal and external relations
and insolvency. It also compares and contrasts the company with other types of

business organization.

NIANFINTAMTUUTTIIALTE UL
(Myanmar Taxation)

AERUlAIRyAna MEnNdau MEnsin aSRuldyanasTmun wasnBdun
YBIANTITUTTUIAEN T UL

Corporate Income Tax, Property Tax, Commercial Tax, Personal Income Tax,
and other taxes in Myanmar.
gnanag Inusssuglsy
(European Business and Cultures)

At uiudmiumsusznaugsitluglsy YseiRenudunvessialu
glsU Tuessy s3sullonuUn wasansemmnegsiavesylsy

Fundamental knowledge necessary for doing business in Europe, business

history of Europe, cultures, traditions, and business etiquettes in Europe.

gsnauay InusTIUeLTY
(Asian Business and Cultures)
v Ao & o w a a wa < a
ﬂ'ﬂﬂJEWUﬂWUVﬁ]WL‘Uua']'VliUﬂ?ﬁﬂﬁ%ﬂ@Uﬁ;ﬁﬂﬂIULaLsﬁﬁJ Uﬁ%'ﬂmﬂ'ﬂﬂlﬂqu‘ﬂ@ﬂﬁﬁﬂ'\]

luelde Tausssy sssudonuiR wagunsemmegsiaveaide
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GE136

GE359

GE370

GE455

Fundamental knowledge necessary for doing business in Asia, business

history of Asia, cultures, traditions, and business etiquettes in Asia.

g3nanay InusTIHIY
(China Business and Cultures)
aruiuguiisndudmiunsUssneugsialutsamaiu Use Rnnauduues
gsnalulseinaly Tausssu sTsullonuuR wavinsemnegiaveslseinaiy
Fundamental knowledge necessary for doing business in China, business
history of China, cultures, traditions, and business etiquettes in China.
MsIANITANG U
(Museum Management)
AVIUTANY V9] mmé”]ﬁzyuaxﬁgmmmadﬁﬁﬁﬁm%ﬁﬁmﬁmu Useinnuaggukuy
vosfiisfnal n1sdauandluifisiuel wrAadeatuiifssas n1susnsdanis

[ 3 a 1Y 3

NEAUN NITNDIAVDINN G

v I3

NEN U]

=)

N9BUINEYLALNITIARANT ANSANIN DI UNTE

Wutu duvuiisdaeigddygilng nsfidiusuvesyuyuwazdiay

=)

WilsAauilugauaf finsdaeialiouasa

Meaning, function, importance, and values of museums on society,
classifications and types of museums, museum displays, concepts relating to
museums, museum management, museum marketing, conservation and exhibition
of local museums, models of Thai local wisdom museum, community participation

and ideal museum society, virtual museum

TosdufunsasasseauameTmuss sy
(Local and Creative Cultural Products)

nszuaviosduionludenulve anuduiusseninaiesduiuiasusAagumy was
FYUULATEENAVBIUTEINA LLu’;ﬁmﬁaq?ﬁﬂqﬁ?jquqﬁmam%LLazi’wuﬁﬁmaqﬁu&uuﬁﬁﬂﬂg’
AMFASNAUAIMITTAIUGTIN NTTUIUNITASNLAZHARAUAIMISTRUSTIN nsdifinwlng
Rudoyaluostutudaiieuamnauianisdnaimansindeseaaiaassdl
Juduimeatmusssuegradugusssy

Localism in Thai society, relationship between local and national economy,
concepts relating to geographical indication and local culture leading to cultural
products, creation and production processes of cultural products, use of case

studies as a tool to collect data in local communities in search of products with

geographical indication

norsenswdduntoy

(Intellectual Property Law)
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GE139

GE140

g
a a & a

ngvEnefuasaufeiuninddunialyyn §9ans ansUns taTaanunen1anism

o

nsAuATBINaNUAnIINMINGRuya Mseun e laldans msvamsleumsngau

the7

' v '
aa a = a @ v

meleyay nstefinfiugaziiin sudepdAnduneItuninddunatayan
Intellectual property law, copyright, trademark; protection, licensing,

registration and infringement of intellectual property including related case studies

mi‘vimLﬁam%qqﬁmam%uaxi’wuﬁﬁu
(Geography and Cultural Tourism)

anvae wazANdAyvedeans fifisnsnasoTausssukaznionfieands
a59asIn LendnualuazdnuzangngimansuazIauessn MINwRLAINTINNg
vieudigalviaonadesiudnvauzgimaniuaziausssy msthanuilulszgndlilunis
Usznevonwiliigadesiugsiansvieaiilen

Characteristics and importance of geography influencing culture and creative

tourism, geographical and cultural identity, tourism activity planning in accordance

with geography and culture, applying knowledge to professions in tourism industry

ﬂ’]igaﬁﬂiﬂﬂi(ﬂaﬂﬂLL'U'U'LJuim’m’]i
(Integrated Marketing Communication)
AITUKUY Lﬂ%@\‘iﬁ@ %‘umau NT1331ILNUY ﬂ’]i@@ﬂLLUULﬁI@M’l A1sUTEIUNANIS
ﬁiamimimmmwupﬁmﬂmi WarMIIATIENR nsdAnwiunsdeansnisnann
Definition, marketing communication tools, marketing communication
process, marketing communication evaluation and case study in marketing

communication

R CHCTRIT S
(Sustainable Development)

AnwinAnmsiauiiennudBulussdngsing 4 87 esdnsgsia eadnszming
Useina p9fnTuTL 839ANITIUN15 Lagasdnsliuansmiils daunisiuedeussdns
shennzgihnuudduiioduaiuliiAnnsaisUssloninaasugia dau daandey
uazTmusssn Ssaonadosiuuivaveaasugioneiies saulufnsAnwinnda ndnns
wagnszvaumslunsidunuiiaiuayuliesdnsussguimmensfaund g anegld
Lunarsyghalvg 1Asegiadnn1w iesygnanuuiou Lastasugnadiden

To understand the key concept of sustainable development and
organizational roles in contributing to the ultimate goals of sustainability from
different perspectives. Creating an effective business aligcnment on how they
contribute to the achievement of the sustainable development agenda that

consolidate a strong license to operate and to differentiate themselves from
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GE141

GE142

GE143

GE144

competitors while satisfying stakeholders. Promote and utilized Sufficiency Economy
Philosophy to optimize economic, social, environmental, and cultural impact that
support the new key economy which are Bioeconomy, Circular Economy, and Green

Economy.

ma?iamnﬁaqﬁamwimLﬁa’g
(Tourism Communication)
wnAnLagndnnsialuiAsafunisdemaiiegsianisvieadisr anuddnues
mﬁﬂmimqmiﬁaaﬁtﬁaﬁjﬁﬁ]ﬁmLﬁa’g ﬂizmumiﬁiammaggﬂLLUUGlJmmﬁmﬂﬁma
ﬁ@ﬁ’lﬂﬁ@ﬁqﬁﬁﬁ]ﬂ’]iﬁ@%ﬁﬂ? ﬂ’1iyjiaﬂﬂ’]iﬂ/l’mﬂ’liaiaﬁ’liwd\l‘l@ﬁqiﬁﬂﬂ’]i‘VI'ENLﬁIEJ’J Pl EREA]
nstlAnwILasnUUR
Concept and principle of tourism communication, tourism communication
management, integrated communication in tourism communication, case study and

practicing tourism communication

A39BNLUVUINTG
(Service Design)
MeinfvenuuuiniitionsmhanutilanaznsufiRvesniseenuuuuinig lng
Gunnmsdileamimelutiagtuvesild leufsmsimunszuumsosnuuuuinisly
AUIAR
Understanding and practice of service design starting from understanding
current challenges of the customers to the development of service design systems

in the future

nAaUlunugsia
(Business Rhetoric)

N1018719AANNARN @Qﬁﬂﬁ%ﬂ@Uﬂ?iWﬁﬂLLa%ﬂWiLaaﬂLﬁI@M’]ﬂﬂimﬂLﬁlaﬂ’]iﬁ%ﬁu@
N9g37a warHinuun

Communicating thoughts, speech elements and speech content selection

for business presentation, practice

ﬂW3L?JEluLﬁaﬂﬁa%ﬁqmwﬁﬂmﬁmqﬁjﬁﬁ]
(Writing for Creating Business Image)
vanuarismslinwiiiensaianmdnuainiegsie wariinufiRnisldawily
dnwauzeng o Wilenmdnuaifidnisgsia
Principles and techniques of language use for creating business image,

practice different language styles usage to creative impressive business image
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GE146

GE147

nnmneAuandesidoiy
(Introduction to Environment Law)

Inganisalvesanizwandeniiinansgvudelan nguueiAgaiunisduasos
anmzwindenlusiunismuauuaiiv mseysnvauindeuuasssund ulsuievesssly
n5UsEANANEUeIUTETITY kazuInsNISA At un1sdendesrdeneinafaniiy
wndex Anwingmneiieafunisauaunsléifu wasnguaneraiies

Environment conditions that affect the world, law concerning environmental
protection in controlling pollution, protection of environment and nature,
governmental policy in ensuring people’s rights and measures on seeking recourse

and compensation in environmental cases, law on the use of land, and zoning law.

npranefuasesiuslnanaranusuRnveulunan sl
(Introduction to Consumer Protection Law and Product Liability Law)
LLmﬁﬂLLaWﬁﬂmmﬁmﬁumiﬁmiaﬂﬁﬁiﬂﬂ mm?mimﬂﬂgwmaL?{mf"fumi
Auasosiuilan suideuujddiietunisdquasesvesfuilnn uimsinismenguune
Aeafunisduasesiuslnalusunuamessduiuazuinig a1 mslaaain n1sussq
#uvie nslawan vlenulun1sAuAseEuslnAny w.5.u. AuATEIEUILIAA wazAY
nganedulAetes nasnauvdnngmsneassuRiaveulunansinsi
Principles of consumer protection, legal measures relating to consumer
protection as well as rules concerning consumer protection on product and services
quality, price setting, labelling, packaging, advertising. The course also covers
consumer protection act of Thailand, other related legislations, regulatory agency as

well as protect liability law.

ﬂgwmEJLﬁEnfTumstJiyﬂﬂiiuvmﬁjﬁﬁ]Lﬁaﬂéfu
(Introduction to Law of Business Crime)

ATNUNUIEVDIDIVYINTIUNIITIND VU wazkwIAmiEatunIsiefives
DY INTIUNGIND E]’]‘Uiy]ﬂﬁuLﬁIEJ’Jﬁ'Uﬂ’Jmﬂﬂmﬂﬁﬂﬂﬁuﬁ’m‘lﬁﬂ% (Corporate Crime)
wmsnisnasnaunatnvessglunisaniunisdeiu LLaxﬂiﬁuﬂimaW@mﬁuﬂizLﬂwﬁ
suwdanshadIevludaniegsfalaenisusenauesgyinssun1egsna laun auie
Lﬁ&DfTUﬂ’]ﬂﬁ]iﬂﬁu‘i’J’aga nsanileanalvsdnyt (Wire Tapping) AaanaunNIsANeINgmue
Rerfungmnedesiunsvleniiu

Definition of business crime, theories and concept of business crime as well
as corporate crime, government measures to prevent and suppress business crime
as well as case studies of business crime such as information cyberattack and

wiretapping. The subject also covers money laundering law.
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GE149

GE150

GE151

ﬂg‘wm&JLﬁaaﬁuwé’m%’wE?LLawmwé'ﬂw%’WéLﬁmé’u
(Introduction to Securities and Securities Exchange Law)
waAaABITURa T ULaTAaIANY NNSTAUguagsAandnninduaznain
wdnniwg sadnsuazntlsuiiisates suwdnmsdniuussvaanzidoulunain
NANNTNE N1TTLAUNUAILNITOINUALLAUBVIENNNTNG ANUNUIBUATUTELANTDS
NANNTNG N1500NUALLAUBVIENANNTNG Usvinnuasdnuazredgsnandnnsng n1s
nseihiilidusssuieatiunsdeviendnning msddendnnindiienseuiianisuay
Ussiuihhaulafedungmnegsiandnming
Concept of financial market and capital market, the regulation of securities
business, stock exchange market and related authorities. Types of securities,
securities issuance, initial public offerings, securities businesses, unfair securities

trading, hostile takeovers, and specific topics on securities law

ﬂgwmEJLﬁ'mf"fumiamuizmmizmmﬁyaaéfu
(Introduction to International Investment Law)
ﬂgLﬂmbﬁlﬁmﬁumaamuawdwﬂwmﬂﬁyﬂmsamuiﬂamq (Direct Investment)
N5aYUMeN15803 (Portfolio Investment) augyIlAAAINTTENINNUTENA NYVILNEUAE
ulugvesesdnsnisilan (WTO) fiikanseyufunisamusewineseine
Principles relating to international investment law covering direct investment
and portfolio investment. International arbitration as well as policy and law of WTO

that relate to international investment.

NVENEALATEITRLAdIUYAAR

(Personal Data Protection Law)
nuiuazuuufoRiRntunisduasesieyadiuyana nseumLANaLaT AN

suiloszrisUssmaiEesnsiunsostoyaduyana ngrneglsuivhenmsduasesdeya

va v £

dauynna (GDPR) aszddnyveInse syl ifuasestayadiuynnavesUseinalng
swdansdiAnwanilaniuFeimsduasesteyadiuyana

Theories and guidelines on personal data protection, agreements and
cooperation frameworks regarding personal data protection, general data protection
regulation of the EU (GDPR), personal data protection act of Thailand, and global

case studies regarding personal data protection.

N1359ANT5FINNW
(Sports Business Management)
MIRaANNANveIfUTENaUNSHazkUT L WIANveaw I dugIAe nsan

WAZUIUINITNG B ANUAATINYEANUARLEYANENTATBIUTENOUN DN TITAY
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GE153

a%’wmmﬁmﬁ'@]ﬁﬁmiiuLLﬁﬂaquLLasa%’mﬂaﬁiﬂﬁﬁ’uqiﬁaﬁwuf}uwﬁﬂu qsﬁaﬂ’uﬁﬁ
dulasaigalulanuasinesiamzluede

Developing an entrepreneurial mindset and introducing the concept of Sport
as a business, developing and integrating theories, ideas, skills, mindsets, and
entrepreneurial capabilities to explore and generate idea, organize events, solve
problems and creating value for sport business as one of the fastest growing

entertainment businesses in the world and specifically in Asia.

nsdansgsieganudsdu
(Business Management for Sustainability)

wnAnAefuMIRaLeE 9Ty arwiuiiaveureigsiadedeuuardandeon
nszvaunslunisdanisgsiatfiennudsdu Aanssumnusuiisveusedenuuasdsandon
nsUszgndlivanufvgiasugianeifisaiionudiduvesssiauazdeny

Concept of sustainable development, corporate responsibility to society and
the environment, business management processes for sustainability, corporate
social and environmental responsibility activities, application of the sufficiency

economy philosophy for the sustainability of business and society.

MITAmANIaLAZILIWS
(Festival and Special Event Management)
@Qﬁﬂixﬂ@‘ULLazg‘ULLUU“U@NWMLV}ﬂﬂ’]aQ’m%‘Iuﬁﬂ mewwﬁ'ﬂﬁﬁumr}hwhm 19
IAN19AUNITRU N15IRETTIVUIZUNM NSlawaLarn1SUTEUdURUS
Elements and types of festivals and events; roles and duties of each section;

financial management; budget allocation; advertising and public relations

1.2 nguanemans wmalulad uazdewandou

GE202

(Science, Technology and Environment

winnssumavalulagadeln
(Modern Innovation Technology)
aufrmimanaluladfifinanssnudeaninwind ey nandusn1snuns
nsunmd msdeans imaluladdinin gunsainToszuuinifiundanu weluladnnsfiu
aufid aluladvanean welulaBndsnunauny mavivinenisneluladiifaguln
fiflemsiasuguiuumssniudin msUszneugsia uaziasvgialan
Impact of advance in modern technology on environment, farm produce,
medical, communication, biological technology, power storage equipment and

system, 3 - dimension printing technology, smart materials, alternative energy
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GE204

GE205

GE209

technology, new technology affecting ways of life, business management, and world

economy.

NSAAEAAIIERENIUEIND
(Analytical Thinking for Business)
ﬁugmmiﬁm%Lﬂiwﬁmaﬂzﬁmmam%ua:aﬁﬁﬁﬁ@iaqiﬁa winilauaziaIesilofive
lumsAniATgilazduaseilndussansnm
Introduction to mathematic and statistical analysis in business, techniques

and tools assisting effective analytical and synthetic thinking

INYATTARTEY
(Smart Farming)

nwastuUszmalne 4.0 gddgygiesdusunisinens nguiinuasmeliios
weluladnisugnisuuulalasluinduazauuuads maluladfanmnisniainens
waluladasauman1anisinuns n1s19UselovianuandnLaz vonasn1nN1NYns
NYATBUNIY Enensinensvadlng nsdlAnwinisigsianuns

Farming for Thailand 4.0, local wisdom in farming, sustainable and self-
sufficiency farming theory, Hydroponics Technique and Vertical Farm, Biotechnology
for Farming, Information Technology for Farming, Use of farm produce and waste,

Organic Farming, Farming trends in Thailand, case studies on farming business.

mémﬁwﬁm’%aaﬁ’]amﬁaq‘umwLLasmmmu
(Cosmetic Products for Health and Beauty)
ANUAIFYBILA3 09d1019F M UATNAIMUAT ALY USELANYDINER S
\n3eadions  wAnfusiquaiianis ndndusiquanazanusaduny ndnfusinnudddu
vulunt wandaaidmivdesin ndadusidmiuanuas]ivg ndadusiwulaln
Lnmadenmsideniewniesdions ndnnsliniesdenusarUssavlunsiasunan
o uinnssuedosdonsiidulsslovilumanaluladaunmuazeiua
Importance of cosmetics for health and beauty, types of cosmetic
products, skin-care products, hair-care products, facial make-up products, oral care
products, child and adult products, spa products, cosmetic buying suides, beauty

products instructions, benefits of cosmetic innovation on health and beauty

technology

g3nveeslufa

(Recycling Business)
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GE211

GE212

GE214

GE216

duAviieatunsdanmsuagnisTiselemiannuessluda Ussinvuasdaydnual
ver3laia vernarainidowiu nisdausnuasisurendutu daliludwfsiuay
A3 IUTEIAA nanIuNITInNIsNIsRAnlusuIAnvaveE LA veLSluAanumdn
\swgianelfivs uazmsinunduindeludsnunuudiu

This course will study about recycling management and waste utilization,
types and symbols of recyclable waste. Basic of plastic waste. Waste separation
and waste to wealth process. This course is practice and business centric; students
will also learn about marketing management, recycling management for sufficient

economy and environmental sustainability.

mstuuwarauvdudoadu

(Counting and Elementary Probability)
ngufanuhaziuniesdlouaznagnsnistuduanisnisuanuas

Probability theory, counting tools and strategies, and distribution functions.

WugIada

(Basics of Statistics)

v
o A

NANNITHUIAALAZITNINWERRTUNUFIUUTENBUAIENITAUAIRE1EAUNTHUS
AudaduimuanIsuaniaImsvade UaNNAFIULAZNNTINNDEY

Basic statistical principles, concepts, and methods, including sampling,
variation series, point and interval estimation of distribution parameters, hypothesis

testing and regression.

ATINENNANAAENS

(Foundations of Mathematical Logic)

wdnnsidesduremienssnamans ArauesmnemssnaandwaziaUeUSinm
LfnveINIsHvnHALAY AN IMaEANdNTUSYRIN1s Ty

Introduction to formal logic, logic of truth, functions and quantifiers, concepts

of validity and truth and their relation to formal deduction.

NYAUALTILEY
(Linear Algebra)

sluimiiugiurosiivadndadudaszneulufessuiuasUigl Inssadsues
U391 Usgiladu wnsnd nguaansaniiunismaunsng waznsussendldau

Basic concepts of linear algebra including “planes” and “spaces”, space
structure, linear space, matrices, the rules of operations on matrices and basis of

practical examples of their application.
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GEd61

GE223

GE224

GE225

danndaulus ey

(ASEAN Environment)

Usingnasal UixLﬁuﬁiymﬁ'ﬂLLmé’au SuiilsannannszuuTausssy syuy
nsifles szuuiAswgRanvunuien lassadamagfimansuaznisindeudevesngs
¥1iug ulsursuazdennasaiiusnded i satosdud wwandeuvesUssnay
audou lassadsesdnsuaznalnanusiudedudwindenvetendou wazuuinig
nsdansaindenluendeuegedty

ASEAN environmental phenomena and issues as a result of culture, politics,
capitalist economy, geographical structures, and ethnic migration, policies and
agreements relating to ASEAN environment, ASEAN’s environmental organizational

structures and cooperation mechanisms, sustainable environmental management

\TegRavy ey

(Circular Economy)

1813 UavvauLIATaY AILUY BCG wag Asugiavyuisu Usswelnedu Circular
economy Laswgia mudsui ennudsfu lunanegsAanniasugiavauiioy
ﬂiiﬁﬁﬂmm\iqiﬁﬁ] DRAINNTTU LAZNITNEAT

Definition and criteria of BCG Model and circular economy. Thailand and
Circular economy. Circular economy for sustainability. Business model for circular

economy. Case study of circular economy for business, industry, and agriculture.

nsmssTInviunasfeitivaringanisalluowian

(Living in Disaster and Future Crisis)

UszLamiazgUuuuvesiefidi Ingivnsdsanuazduinden mmmmﬂ’mﬁmﬁu
ndnnaiitenisegsen JadefiAertewuasnansenuiienisegsenvidluaniunisaiuniiuay
an1un1saiingd n1snueudansseAvRuazInginedeaused wandoslueuian
Anwinsdifnusing o Mty Intheemsinwezdiauenanuiiausaldifiessedn
WinunanfentRnazingfluauian

A study of classification of disasters, crisis of social and environment, cause
and effects of disasters. Learning for planning and management about the principles

of survival disaster in the future. An analysis the case studies for practice in skills of

thinking, presentation and sharing ideas

InInendwindeniuguniy

(Environmental Psychology and Well-being)
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72

a

AU duiusvoayudfuiannden fadwndousssumiuasiuandoud
uyudainetu dwdndainenssug n1siAn nsmevausivesyusreduInden N3
USungiinssunazudnniseenuuuanld saviamansdu g Mieadesnduuuinidy
nsfnwBsavinginmsiiioyslomilumaguiuaznsuszondld

Environmental psychology studies interactions between human and the
environments; natural environment and built environment; by employing cognitive
and learning psychology, human reaction to the environment, behavior
modification, and design as well as other relevant sciences as guidelines for

interdisciplinary study that would serve theoretical and applicational outcome

GE226 Fnuyudiunsaseningnamelulad 3(3-0-6)

(Human Life and Technology Awareness)
AnwiAuvainvaleveunalulad AuanInLInd auvedTnNYwON UL NN
wywermaniuazdsaumans JinsginsnseniniuesdimiludeniidedliTinegviaunan
walulaguazuinnssuadelvdluiiusig qe19 welulagdunisdnnisteya dafiise
FUAIN NITUNNE WEIUNAUNY NMITAIANITAILAZNITATUANTTTUYIR FIudauuliuves
waluladlug q luowian sAusienansenureunaluladiidnaneuszsinsuazany
Wazuuwasnmsivesdingau dsan seuuiing wavdawndey

A study of technological and environmental diversities of human life from
Humanities and Social Science perspectives; an analysis of social awareness of
people living amongst modern technologies and innovations such as technologies
in data management, multimedia, health, medical sciences, renewable energy,
natural forecast and control as well as trend of technologies in the future;
discussion of technological impacts upon population and life, society, ecological

system, and environment as a whole

1.3 ngagunennile (Health Literacy)
GE206 niityaayulnsine 3(3-0-6)
(Thai Herbs Wisdom)
anuNuguisfuayulnsine givggiaulneluefauardagdulunisld
ayulnslve assnanvesEyulnslnefmuMsnEns NsUNMduazgnaIvngsy
Introduction to Thai herbs, Thai wisdom of the past and present relating to

the use of Thai herbs, herbal properties in farming, medication and industry

GE217 maﬁuﬂqmmmﬁmﬁu 3(3-0-6)
(Basic of Health Rehabilitation)



GE218

GE219

GE220

Anusugulumsituguamidesiu meamdrdn fanssudidn Intdaluny

Huravain msuyan nduIndsny TunanmLUUeIAsImNsEAuYAAR ATOUAT uag
YUY

Basic knowledge of health rehabilitation in physical therapy, occupational
therapy, and psychotherapy. Practice in social psychology rehabilitation, holistic

rehabilitation for individuals, family, and community.

nsdeanaiBsgunm
(Health Communication)

LLmﬁfﬂLLawéJﬂmiﬁamiﬁ’luqéumw miﬂizmé’uﬁuiﬁaﬂﬁa%'w,a%uqmmwuax
nsUfuasunginssuguam wadeuaginindenldderiensdnnisideussnduiug
wazmslineluladifionsaeansinuguan

Concept and principle of health communication, public relations for health
promotion, health behavior adaptation, technique, and media of public relations in

public health, practice communication technique and technology for health.

nsasESugUANEaY
(Health Promotion in Older Persons)

o @ a

Imaa%ﬂwizmﬂiﬁqamqLLasmaﬂismudamﬂu TAUTIIN LATEFND N56RY LAy
FEUUFUNMN mméfaqmimﬁ@LLaqmmwmmﬁqqmqﬁﬁqmmwﬁuazﬁﬁ%’aﬁﬁmLﬁﬂﬁaﬁﬂu
Levattvaty wwafnn1sasuasugua1n nsdesiunisidudig n1sdanisssuuiag
gﬂLLUUIuﬂ’]'iQLLaQIQQEﬂQ Usgihudany Tausssu ﬂ{]mﬂEJLL@SQ%EJﬁiiiﬂumiQLL@EEQ&E)’]EJ

Demographic data of the aging population and its impact on social, cultural,
economic, and political contexts, and health care system needs for healthcare of
older persons with healthy and/or minor functional ability, concepts of health

promotion and illness prevention; the healthcare management system; model of

care for older people; social, cultural, and lego-ethical issues in aging care.

a3sImennseeniidinmedediu
(Basic of Physiology for Exercises)

MsasuLamNeEsTIeNvessEUUA1eY Iui'wmawwéﬁmauauaqmmsaaﬂ
& imenduraresnidimeuasmendsannisiinly msasuulasmessismeluns
panANdineLi egunmLasti onsud sty Jadedi fuansenudenisesnddinie
mswasuulamesssneiiefifanssuanas saudIsnsvndevanssan MmeeTaly
AuUNRLaLINAR

Physiological adaptations of various human body systems to acute and

chronic exercises. Physiological adaptations of the human body systems to exercise
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GE221

GE222

GE404

GE405

for health and for competition, factors affecting exercises, effects of physical
inactivity on the human body and physical fitness tests in healthy people and
athletes.

ﬂ']i‘UElIWEﬂ‘UWaLLa%ﬂWi@LLa%u%ugﬂu
(Basic of First Aid Caring)

AUMINEULATAINUAAYVRINITUFUNY IV LLazmﬁQLLaﬁi?uﬁ'yug’m WAdANTS
‘Uﬁll‘WEJ']U']@LL@Sﬂ']SWEJ']U']ﬁﬁUﬁ'm ms%’mmwmmaiumwgmau msﬁmmaqrﬁﬂw Y31
nsindeuiegiae

Definition and significance of basic first aid and caring. Technique first aid and

basic nursing, emergency care, triage system and transporting of patients.

NMsduESIINeIAmERSEUA N
(Health Science Promotion)

AINNUNY LLaxmmﬁ?ﬂ”fg%ﬁmmmam‘qmmw WU aa v LIl
ANUFUTUSTEMINsTUINTIAdEaUN LIV AUNTEUIUNTALATUAVNIN WAALAE
nouAn1sdaaiuguainiion1sia suulamgAnssuavnmssduyana wazyNTUUY
ﬁugmmaﬁnﬂm TAUTITH LATUFNI wardundou

Definition and importance of health science. Concepts of new perspective
on health. Relationship between paradigm and health promotion process. Concept
and theories of health promotion for health behavior change at the individual and
community levels under the basis of socio-economic, culture as well as

environment.

e Ty

(Adolescent Psychology)

'
a

LuIAR Nouuazn1sITeiisrtunauinisvesiesuluaiusianie afdyan

'
=

915ual fenu YaduuinaeuiddvSnasengAnssuwasupannin vaviosu Jymuaznis
Yumvesiiulugatiagiu nsaudinedwilnueuaziiitiming

Concepts, theories, and research on biological, mental, emotional, and social
developments of adolescents; factors effecting adolescents’ behavior and
personality; adolescents’ problems and adjustments in the present day; developing

life goal and value

ININYINHIUINTT

(Developmental Psychology)
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GE411

GE227

GE228

GE229

AMUINERAZANARUeITRILINS Jadesng q ifBvdwarenisiadyiuln
UATWAILINITVBIUARAR ‘m‘wﬁLﬁ'mﬁuﬁwmmimﬁ'wma 915Ul dantazantoyilu
wHlazYY

Meaning and importance of development, factors affecting a person’s
growth and development, theories on the development of human body, emotion,

society, and intelligence at different ages

NIYUAGUNINUAZAINLGIN
(Health and Beauty Care)

NANNITAKATIINY NITUIN 1AguIng LLa%ﬂ’]ﬁ@aﬂﬂo’]é’ﬂﬂ’]EJLﬁI’eJEjﬂJﬂ’]WLLa:ﬁ
AL SINDELBUaTIRLILTE AADAIUNARAIILEATUAIILIN

Principles of body care, massage, nutrition and exercise for health, beauty,

as well as concentration and clear mind, beauty products

quamIniugu
(Adolescence's Mental Health)

msquagunmdnluiesu msUiuironsiuasuulamesissulaznsuiudily
ATOUAT? ﬂfjmﬁaw,asmm’hé’mu nsiANush wuamenstesiunazunluninueien
shemadianin 1 ilelilaunminuazaunagiia

Mental health care in adolescence; adolescence’s adjustment to transition
and family, friend, socialization, and love; guidelines for stress prevention by various

techniques to promote good mental health and well-being

NINYINTOUATY TINATOUATILAZINARNEA
(Family Psychology, Family Life and Sex Education)
AnwuwAanadnineaseuniuariinaseunsifinu winfivesnseuns 1393
FInATOUATY N1TERNAATEN msfeasuarduiusnluaseuass nsudmsnsnenshy
AsoUATY MIpUTABYY inAduiusuasadnudymasouatuasuuamanisdanis
uily sisUssifiusneg Aieatulaeengluaseunts
Study of concepts of family psychology and family life education, essential
functions of family, family life cycle, mate selection, family communication and
relationship, family resource management, parenting, sexual relationship and sex
education, family problems and solutions as well as issues concerning elderly in

family context

WO INYUALNTAUAREDE

(Gerontology and Elderly Care)
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GE310

GE318

GE355

= '

Anwudyuvesdinusinm veluniusianie 3nla denunazTausssy iedaelv

U o

sguiussensiUdeuiUataslitingasisegrslinnumineuaziannin s3udns

Y 9

Tinsquaggelensluiunmenimuazinla

e

Study of physical, psychological, social and cultural aspects of elderly life so
as to help elderly people adjust to life transitions and live a meaningful and quality

elderly life as well as physical and psychological cares of the elderly

1.4) ngaivguvisermansuas InusTsi (Aesthetics and Culture)

1.4.1) nguAvnlnefinen (Thai Studies)

wignfadlve
(Thai Classical Dance)

‘Mé’ﬂLﬁaﬁﬁuLLaxLLUULquﬂJmmgﬁaﬂlw&J mi?]ﬂﬂfjﬁ'amﬁ’lﬁug’lmwaﬁﬂ waasn
Fsdun
Introduction to Thai classical dance and basic movements; practice of Thai
classical dance movements including slow movements (Phleng Cha), fast

movements (Phleng Reo), and major movement series (Ram Mae Bot)

nMsasidusasinasiutlng
(Thai Folk Games and Songs)

AMUVNY ANUEIATY AMA1YIRaUNTTL naNNTITnwalAaunssudseian
#1199 Ifun Fnsnssu 255aunssu Annssy wignsss wazdetuifisiuadtesng 4 Visludu
kU e wfnauVIYTa

Meaning, importance, and values of the arts, principles of art appreciation for
different art forms: painting, literature, music, dance, and contemporary

entertainment media relating to forms, contents, and aesthetic concepts

UseTRmansdanulnendanisivdsuulanisunases
(History of Thailand’s Society after Revolution)
UseTRmansdenulnendinisidsuntainisunases mensiaunUszimaniy
WUUAZTUAN BATNANIENUTARadInn N1SANE N15ies n1sUnAsEs AaisuiaTy
Aaunssu saflon uwAndesnnudulve Viesdu naonaugaunisalynd asizsinig
Wasuulas nseanany wazMIfnssegvesdnulneneaiauddaniiing
History of Thailand’s society after revolution, policy relating to modernization
and its impact on society, education, politics, administration, mass media, arts,
tastes, local Thai conceptualization, and national ideology, analysis of change,
disentanglement, and existence of Thai society from the modernization to

globalization periods
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GE368

GE373

GE452

GE457

GE317

ARYUATI9ETIA
(Creative Folklore)
v lmiionsa¥19assd nmavumeTausssnandudud viofanssumis
faow msadsassdUsnndussivg smidvinaresefvuwuilmififidedsnulnetagiu
Modern folklore for creativity, turning cultural capital into merchandise and

social events, creation of invented traditions, as well as influences of modern

folklore on current Thai society

Uszindluazwmanialudaulne
(Tradition and Festival in Thailand)
audfyressemnduazmanialudindlng wihflvesUssmduazimaniaseda
Fin admude midounaznidyyilne Uszmduazimaniadsztludeesilne
Importance of traditions and festivals in Thailand, function of traditions and
festivals in ways of life, beliefs, values, and Thai wisdom; annual traditions and

festivals in Thai society

PONTAN LNYLATUNINY NN EUDILS
(TCC and Our UTCQ)

£%

Uiz"’iﬁmmLﬁumwamamiﬁﬂm LASDUIYVDINONITAN NG UNUIMUBINBAITAN

o

IneuazumninendevensininesodinuuasUssmaluseAuginiauaraina  yanadAsy
Viﬁﬂ%ﬂmi@iamﬂﬁﬁ’f’ﬂ,‘waLLaxwﬁwa’lé'&mamiﬁﬂm

History of Thai Chamber of Commerce (TCC), TCC network, the role of TCC
and University of the Thai Chamber of Commerce (UTCC) in society and country at

regional and international levels, TCC’s and UTCC’s prominent figures

Qﬁ—‘ﬂﬁx’?ﬁﬂ’lami{mﬁﬁmLﬁ&J’JbLVlEJ
(Geography and History for Thai Tourism)
SnuwaizneanenmuazUsy Simanivesmawoniierlulssmealng siudedany
Sausssu vuusssdsulsendluagAaunssu Yamuaznansenuiifidenisvieaiiedlne
Physical and historical characteristics of Thailand’s tourist attractions
including society, culture, tradition, works of art, problems, and impacts on Thai

tourism industry

1.4.2) nau3vdndniinsalan (Global Awareness)

AauzITnuwal

(Art Appreciation)
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GE351

GE352

GE353

AMUVANEY ANUEIATY AMA1YBIRaUNTTL naNNTITnwalAaunssudseian
619 9 TAud Snsnssu 253aunsIn Annssa wignae wardethudfissiuadosing o eludu
kU e wfnguvIYTa

Meaning, importance, and values of arts; principles of arts appreciation for
different art forms: painting, literature, music, dance, and contemporary

entertainment media relating to forms, contents, and aesthetic concepts

TusTINUSE
(Popular Culture)

ALY AnwalzresiausTINUsTtlen anuduiudsyninsUszudeuiuszuy
onamnsIy Tausssy wagdomaruiuyuien vTunmadien nsuilnaausssuuay
MslaseiiausssuUsrieuifidvinaluinusesriuvesnuludnalne
Meaning and characteristics of the popular culture. The relationship between the
populism and the cultural industry; the mass media and the capitalism. The
consumption of the popular culture and the analysis of the culture’s influence on

Thai society in everyday lives

Fothuiondeou
(ASEAN Entertainment Media)

Snunizlamsuazdnuuzuresdetuie Yausssumaiuaziandeduiduly
piineendeu maemaudvswaitiefilunfinirondou Tinszsivssidiuinaulaiusng
Tudotufisondeu

Unique and shared characteristics of entertainment media, cultures of
producing and consuming entertainment media in ASEAN as well as its mutual
influences among the member countries, analyse interesting aspects appeared in

ASEAN entertainment media

faUiausTinegeu
(ASEAN Cultures)

LA ssdndnvainnsdauTausssy YedeiifinadenisadassAuasdunen
AauTausisuaesUszinanig o Tulszarauondeu n1sUsusnaznisaawlas
Aaudnussanileiasusiansvieniion wnAevAden waznisuilyingavesnd

Concepts of art and culture identity, factors influencing creation and passing
on arts and cultures of ASEAN countries, adjusting and adapting arts and cultures for

tourism economy, nationalism, and solutions to national crisis
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GE356

GE357

GE358

79

drdnatausssussflufadzineg 3(3-0-6)
(Foreign Culture Influence on Thai Arts)
nsfukazysaIMTIRusTIiAludadlne avinavesinusTIudusy dann
wis Ju lanyady waslanaeiunn msasassdfadzlng
Adopting and integrating foreign cultures in Thai society, influence of cultures
from India, Sri Lanka, Khmer, China, Muslim world, and the Western world on the

creation of Thai arts

gnunsalasavfvesdu 3(3-0-6)
(China’s National Ideology)

o

Wawn1saulseidaans Uswyr gidaar nsidlenisunaseuasiasygia
8% fiazsiouyuuesgeunsaliaifvesdududefinauistiagi

Aspects of China’s development in history, philosophy, wisdom, politics,
administration, and economy, which reflect China’s national ideology from past to

present

winnisaillagiuvedlan 3(3-0-6)
(Current World Events)

wansaiddyiiAedululan Heidnisiunisides insugha wasdsau v
arudmdionazarudnudaiifstuludenslantagtu suiangnisaiddnylussmalne

[

a: 'z - 1y a_ a ¢ a ¢ a = ¢
V]ﬁlJWUﬁﬂULWQﬂ'ﬁE]ﬂUIaﬂ L‘WE]ELVIﬁqlniﬂﬂfﬂ ALATICU 19178 LLa%L'UiElUW]EJUL'VW]]ﬂ']ﬁm

@

ayredaniiietulugisnaidng q Swdwmansenusonisidaeuulasld

World’s major events in political, economic, and social dimensions,
cooperation and conflict in modern world society, and important events in Thailand
related to world events; thinking about, analyzing, criticizing, and comparing these

important world events occurring at different times and having impact on changes

AILAANYNIN 3(3-0-6)
(Multilingualism)

ANYUZLANIZUDINIENAUANEILATATITRA1YTAUTTIY mm%miﬁ?muﬂmm
F14 ‘]Iugﬂﬂmﬂ’ﬁl,mimlflﬂLLa%NﬁuNﬁ’mW’Nﬂ’]‘U’W LLazSw%wa‘uaqmawmammﬁﬁﬁa
waliosludau

Characteristics of multilingualism and multiculturalism, criteria for language
classifications in society, linguistic interference and integration, and the influence of

multilingualism on people in society



GE360

GE361

GE362

GE365

USugmziuan
(Western Philosophy)

(=3

wUIBANYINTEUIIATNIAINAnYedlannziuan  ssdnwdynusgluady

3

= 1%

s 9 Iiun asfelusias adonans afolml uazndeasioll ieFousmnguuasiannnis
YOINTZUIUNAUNNAINARAIIT AL TUAN

Approaches to the study of a thinking paradigm in the Western world focusing
on the problems of philosophy existing in different periods: ancient, medieval,
modern, and post-modern, with the aim to learn the foundation and development

of the thinking paradigm in the Western way

Usgyneiuaan
(Eastern Philosophy)

WWIIBANYINTEUIWTIAIIALAnvedanayiuean  ysfnwwunfanssuanan
NnBuidy Fu 1N uazdlu LﬁaL'%Uuﬁﬁﬂgmuazﬁeummwamwmuﬁﬂﬂmammﬁ@
Adtng Tueen

Approaches to the study of a thinking paradigm in the Eastern world focusing
on the mainstream concepts from India, China, Korea, and Japan, with the aim to

learn the foundation and development of the thinking paradigm in the Eastern way

TAUTITUY
(Tea Culture)

AuidauariauinisvesTausssue UseifmanivesdsauiliAeadasdu Tu
Uszinaraeg Tnolanizvesiu gUu uazginnendeu Yssifudnuiimusssuely
Fanulne 1wuaude uazadaneg tieaduluruaznsuilaae nsadisassdgane
1 fauussauduvluniald mfuisnasy silugustausssusiuaiogalaniiim]

Origin and development of tea culture, social history relating to teain
different countries, particularly in China, Japan, and ASEAN region, study of tea
culture in Thai society, such as beliefs, and principles of tea leaves, tea

consumption, creation of tea business, tea house culture in the South, tea and

rituals, tea as a contemporary culture in the globalization era

maduarmsiniidwemnlvedemeIuluussndlng

(Chinese Shrine and Chinese God Worship of Chinese-Thai People in Thailand)
aRnnuidaiieatumadiuasmsludidn eadhiumsseguruaiu masissed

warmsisuulas vesrmadiniuludenlne ndifnwimaiduasisnssunisindmmda

@

undrAg s lneaIuIU
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GE366

GE367

GE369

GE374

The beliefs about Chinese shrines and Chinese God worship, Chinese shrines
and Chinese community establishment, existence and change of Chinese shrines in
Thai society, the case study relating to important Chinese shrines and rituals for

worshipping Chinese Gods of Chinese-Thai people.

ANuvaINvangveInguIRusiudeulne
(Ethnic Diversity in Thai Society)

v o

nanwalvanguuIanusidaAyludnulng n155158l 10 Awug AnuLaneng

o

a o

VANTAEYDINGUYIRRUSAN 9 wu Tof Terduvenquuifnusludny daunvdnval
Auaunmelulszrinuedeu zfﬁwﬁyuﬁla'mﬁ'aq'm?'i’amamq'mwﬁﬁ’uq‘lu
ﬂzqmwumumﬁﬁﬂﬁm 9

Important ethnic identity in Thai society, maintaining ethnicity, ethnic
diversity, advantages and disadvantages of ethnicity in society, plural society and
challenge in ASEAN community, survey of some significant ethnic locations

in Bangkok

AMuaInraeyanAlugianlng
(Gender Diversity in Thai Society)

ANRLNBLATANUAIAYUDIAINNRAINRALNINNA  WUIAALAZNTTUIUTIALTY
ASANBIAUNAINUANENILNALATIENA Nwal N NATU AR 9 9 Wamainenenans
1YW INEN I UAZHY 5 Tuusundsaulng wazmsianudlanurainralenig
weludsaulney

Meaning and importance of gender diversity and identity, concept and

paradigm for the study of gender diversity in different dimensions; science,

anthropology, psychology, etc. Understanding of gender diversity in Thai society

lueuanvedineuazUsemealnalaes
(Archaeology in Thailand and Neighboring Countries)

Aunereinlusaed amuieiiusenindunanisaziaunssuuseifves
AavylneuazialzaesszmalndiAes wasn1sAnwuenaniud

Meanings of archaeology, relations between archaeology and history of arts

in Thailand and neighboring countries, fieldtrip

UseiRenansvasninene
(History of Photography)
Uszdfienans mnudunivesnimats auddguazauaivesninaisludsny

o
R a

mmﬁuﬁuéiwdwwwéﬁ’umwd1EJ ANUNLNEYBIN NI AMAYIN9TRlaLaEN 1
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GE375

GE378

GE382

UseSRmans nsadeassAAaUnsanenIn MSHELHAN LR IULLIAILAR s
wmalaUfUR uazarmAnaieassd anuansouazinueithludszgndldlviia
Uselowl adnassdnanufalznmineiiieassladlasiodeny

Photography history, importance and value of photography in society,
relationship between human and photography, meaning of photography with its
sentimental and historical values, creation of photographic art by integrating
concepts, theories, techniques, and creativity, photographic ability and skills applied

to the creation of photographic art

Usgifmansuotiudu
(Animation History)
Uszifmansuazimuinisvesteiliuduy yutesinainvalgvesuadiudus s

o

&1eunian 35015 wazdenans Tausssy Usviav audeaunnniw Hruafuasdvsnaves
Fomd e inelulad Shdnuaifuiaussy uararudandassvieRadsfugnamnssy

History and development of animation, various aspects relating to animation
such as time sequence, production process, medium, culture, genres, animation
artists, attitudes and nationality influence, gender, technology, cultural identity, and

conflict between art and industry

Aauvedlan
(World Religions)

anufifertumannddguedan Idun maunndad aauwns aauidaaiy
Aaudug Vv uarinsujifvesmaudifny UsingnsaldinuganauNaunieenau
Tudagdu mawnluwiunadingauesdaulan nsdesiginisieauulduidym
Ag o Tudsrulne

Knowledge relating to world religions including Christianity, Buddhism, Islam,
and Hinduism; philosophy and religious practice of world’s major religions, current
social phenomena in the era of mixed religions, religions amidst world crises, religion

as a solution to social problems

ffase 1nud efzdlu
(Manga, games, and J-anime)

Anwrimuinisvesnigu inuduazetmslugrusiiluinusssuimaiovosdu
UNUINTBLIMUETTURING 1IrBLATugR awazderus i sdnSnaredenulneg Anwinisau
wnud wazetimeihiaulavnados

The development of Japanese anime, manga, and games as a contemporary

Japanese culture; the role of anime, manga, and video game culture on the
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3(3-0-6)

3(3-0-6)

3(3-0-6)



GE383

GE384

GE385

GE386
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economy and society and its influence on Thai society; selection of interesting

Japanese anime, manga, and games for study

AMBURSLALTIEYY 3(3-0-6)
(Japanese films and series)

AnwnaziFoudenudUurunnouns uazdiddu Indinsgsiuazedusie
Sossnftlévale

Learning about Japanese society through films and series including analyzing

and discussing the story

AnuUnflusivgusudsnulan 3(3-0-6)
(New Normal and Global Community)
Anwdnvarreiidinfidsuntadiulunszuannuunilvl dnvauzdnuuay
Sansssulnglunszuanuudsuulas Sinseinansenuiuiaiinvesszins nefinw
MnMsAsuuUasgUuUUYesTin saenaunsiUAsuLawosantudanusing 4 saudedd
YRIAULAAZIILLEFITY YTl TauaR Anflew wuuwuvsesURuuUNsIETInuasHaNSENy
Pnlaniivasuuladly
A study of lifestyles that are changed by the new normal; Thai socio-culture
in the changing era; analyses of its effects on people’s lifestyles through changes in
life patterns, social institutes, and dimensions of each generation of people’s

behaviors, attitudes, values, or lifestyles affected by the changing world

N59AN13gINA N TRILETTY 3(3-0-6)
(Business Management Cross Cultures)

wnAaRug AT UM sa s Taus sl ANLUANA N TAsIY SNy
METRIUSTIUTRIBIANTTIAIUIUIYA i’wuﬁiiuLLazmiﬁamﬂuﬁumadmw?wﬁﬁjﬁﬁ]
FENINUTENA N15193900 58N TININETARNNKANA1INITTAUSTIN N15TANTITAIL
naNUaeNITINUsTINlUDIANT

Basic concepts of cross-cultural communication, cultural differences, cultural
attributes of international business organizations, culture and communication in the
context of international business administration, business negotiations under

cultural differences, managing cultural diversity in the organization.

anusiUeswueidens Tueanideslafng 3(3-0-6)

(Introduction to South East Asia Studies)



GE387

GE388

GE389

GE390

Uszdfeansanuduun anmnagiimansvesgiinaedons fueanidadlsd
Awsadudany Jausssa Usend mnude Aavy madleanisunases iasugha saud
ﬁ']L‘aﬂLﬂ?ﬁNW?JNIEJU']?JLLa%‘UWU'l‘V]‘UEN‘Ui%‘U'lmJE)']L‘TJEJ‘LJ

History, geography, society, culture, tradition, belief, art, politics, economic,

including origin of policy and role of ASEAN community

windnsadun3nuazlanlagdu
(Greek Mythology and the Modern World)

Anwdun Bessafgatummdanin sy wazdniluduiunin uavdnsna
yoavmunsalundndifinaselantaqiu

Study of Greek mythology, Greek gods, goddesses, heroes, and mythical

creatures as well as the influence of Greek mythology on the modern world

3deyeynIu
(Chinese Wisdom)

s

N3ANYILIAAYDIINUSYYIUIRUNT BN NasadPudY  N1sAnwdUsehvg
dfAgyuazmaninuiiige vesdulusm
A study of the ideas of Chinese philosophers influencing Chinese society;

important artifacts and different types of ancient Chinese knowledge

AwiiReiuAaynusssuiy
(Understanding Chinese Culture)

nsfnuAauiausssuiuiideu fURtunudlusm sufauifsvesrniuid
dvSnasiofayTmusssuiu

A study of Chinese art and culture that has existed since ancient times and

Chinese philosophies that have influenced Chinese art and culture

depaRusuadiy
(Contemporary Chinese Society)

nsAnwIANNIIuNIsiies anndiau uaziasugnadu naluladiu souds
wuARinukasgnsransmMIRaUssmAiusTn M. 1949 dufsllagtu

A study of political, social and economic knowledge of China, China’s
technology, views of China’s leaders, and national development strategy from 1949

to the present day
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GE102

GE414

GE451

GE453
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1.5) nguauduwaidias (Civic Literacy)

AIYFITUFINALANUTURAYOUADHIAL 3(3-0-6)
(Business Ethics and Social Responsibility)

33u555uluMsAdugsia nMsfnwinsdlfinwiauasesssugsia anusuliaveu
vosgsnaiinsdisedenn Aunaden gnén wiinau uazdamuy

Ethics for doing business, case studies in business ethics, business

responsibility to society, environment, customers, employees, and investors

FTUULATFIAY 3(3-0-6)
(Systems and Society)
mMsfnwMsUfduiusnsdiaunanusomomguisruuiiagyilfdlawgfingsu
wywduaznaifvengy wazlsvendldanuslunmsliesziwasinuy fauiusnisdny
Examining social interaction through the lens of complex systems theory,
which provides a framework for understanding human behavior and group
dynamics. Applying their understanding of these systems to analyzing and

improving social interactions.

AANSVBINTZIIY 3(3-0-6)
(Knowledge of the King)
nsgsUseiAnssumamdanszidney iigdnaenasnvlaediuy wulfn
AIUNNIY VENNITNTNI A1EATNIZIIDTUATUAITG 97 ATULATEFAD dAN
Aauandou v ‘U%ﬂuapﬂuaqmiwgﬁawaLﬂ'mLLazmiUizqﬂﬁﬁﬂuizﬁumam%ﬁLLazsqmu
Wonsauiy Fimmauuamausvanauas nswaunigadu
H.M. King Bhumibol Adulyadej’s concise biography. The concept, meaning,
working principles and each aspect of the king’s philosophy such as economy,
society, and environment. The sufficiency economy and its application at the family

up to the community level for the sustainable development and living according to

the philosophy

'
o

Finufnwuilodenuiidu 3(3-0-6)
(Social Studies for Sustainable Society)

NANNIS LLmﬁmﬁug’mL?‘{mﬁuamumizﬁ WAn13ed Paymiidfyresdenulveuas
diaulan STUUATBUATI SEULATEENY 58UUNIIMBINI5UNATEY SEUUNISANY S8UU
guam Myinseimnladeuasnanseny sudanisdunneiwuimanty Jesiudym
‘VﬁaLL‘LJ’JV]’Nﬂ’]i‘U%JU‘UEQLﬁ@lﬁﬁ@ﬂmﬂiﬂ&l%ﬁﬁi@mmm Q’?}Iu wardanuiidedu

Principles and basic concepts relating to major events and problems in

Thailand and world society, family system, economic system, political and



GE454

GE462

GE463

administrative system, education system, health care system, analysis of factors and
impacts as well as synthesis of problem solution and prevention or improvement

plan to benefit oneself, others, and sustainable society

nQuanedmsuInUsyiniu
(Law for Everyday Life)

ﬂ’]']ll‘VTll’]ElLLa%ﬁﬂHm%T@ﬂﬂa%M’]&l “UI’PJLﬁC']LLagi’)WU’Wﬂ’ﬁﬁUﬁNﬂaﬂﬁﬂﬁJ VUV

nOVINENdIAY NU190INONNNY  FALALUTLANVBINYUNIEY N1STAVIINYUNUIBLAL

a o

nszvIunslAtalR n1svsRuldnguinen1singig n159AYeeINe waznguueidAny

o

Tuginused1iu yana Auana TANTITU UAAAEVENINEENT Wsau ATOUATY UIAN Uay
NNHYBIEY

Definition of law, Source of law and Evolution of law. The legal system, the
origin of law including the legislation process, the enforcement of law, interpretation,
legal loopholes. Law relating to everyday life such as person, legal act, right over
individual and right over property, labour law, family law, inheritance law and

criminal law

TRUSTIUAUNITA
(Anti-Corruption Culture)

msUgnilsrsuiiaveurionueuazdsay TngAnsulassaminaslidd Sashly
385550 anve JULUU an1un1sal dneaevanisiinnase wazugnindrinlvilldiusy
Tunmsiunainlaglinsd@nwuieliiinnnuianutila vinue wanf funstosiunis
V9301

Cultivate a responsibility for themselves and the society, display decent,
rishteous and moral oriented behaviors. Causes, patterns, situations, and
characteristics of the corruptions. Cultivate the consciousness of the students to

take part in the anti-corruption, through case studies to promote understanding,

skills and attitude of anti-corruption

maifwhﬁumma%’ﬂ%"u
(Understanding Corruption)

w5939la AamIng nalla Fnsvessaesudu Jgym NansEMUTeINIAesUTy
fifinodany lneldnsdfnu weldnszutndedunsevanisaesuduiidnadenisasng
Fapuiidad

Motivation, meaning, techniques used for corruption cases. Problems and

impacts that corruptions have to the society. Using real case studies. To create

awareness for danger that corruptions have to the sustainability’s of the society.
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GE464

GE465

GEd67

GE468

Aanssuilodenuitadreassd
(Creative Corporate Social Responsibilities)

ﬂ]ﬂﬂ%ﬂ?ﬂ%@ﬂﬁﬁ]ﬂiimﬁagﬂﬂu WWIAA NENNTT Gumumi%gumauiumﬁﬂﬁﬁmsw
\odsrudiasnaassed

Meaning of corporate social responsibilities, concepts, principles and

processes used in creating creative corporate social responsibilities projects.

MIUINSYUYY
(Community Service)

N3SEUIAILNTIN miﬁﬁwLLazﬂ'1iﬁd’;ui";ﬂufa%'ﬁ%ﬁu‘[.ﬁﬁ'usqmuﬁlwmxﬁms
W@l auazaNuduiussEnisyanadunshauduiin iaunisuinisunsdy
UszaunisallmifiazldSuannmsdilnddamdeisnsudlalunaeiiadisanud ey
finsnmuasfinsnmiidedy

Learning by doing. Explore and participate in ways to give back to the
community while self development and interpersonal relationships with teamwork.
Through service to others, a new experience to be gained from approaching a

problem with a solution while building trust, comradery, and long-lasting friendships.

Yaymdsaulnelulagdu
(Social Problems in Thai Society)

Anwlgymdeaulng awne nansenuvestdymideny 019 Ygymianueinau
Tagmnisiea daygmenvginssu Jymaseuass wasnginssuvesauludeay sl
MyATIZALazLEusuIInsuA Lty

A study of Thai social problems, causes and effects of social problems such
as poverty, unemployment, crime, dysfunctional families and deviant behavior,

including analyzing and proposing solution for problems solving

Usrmsidiestunnasesis
(Political Philosophy and Everything)

WIS AnwIgIueAdLazALtlaNINI SR IUITNIMIUS TR NSRS
warveAuneanunsaimensdies #3n uazdamieng q madalanirafeatuieen
mailes wleasrsmnunseviindtsanuitlalumsidudundsesdsay

Approaches to the study of assumption and political understanding through
philosophical methods; analysis and discussion of political situations, lives, and
problems; open-mindedness to political views for raising the awareness and

understanding of being a part of society
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GEO06

GEO08

GEO14

GE059

2) nfsRymnEzuazanAR (Skills and Attitude)

2.1) ngudrin1wvasian (World Language)

Mwnadiion1sdoans
(Malay for Communication)

Wnwrn19tdarwinad ludTnuszandulasidunisWalaznisaunud
unyaituguiidndudenislédeans rufanisdvlanim drduaznindesusansany
Anwiutuiuglusesugenii

Malay language skills in everyday life focusing on listening and speaking, basic
dialogues needed in communication, listening for main ideas, and basic paragraph

writing

mMynflsuniienisdeans
(Myanmar for Communication)
Wnwensidarvidouunluiiausedriulagiiunisilauaznisaunun unue
ﬁugmﬁﬁ%ﬂuﬁamﬂ%ﬁaaﬁ mm/?nmﬁﬂf\]mmﬁﬂﬁiyuazmilﬁsmuammmﬁmﬁwﬂgu
fugilusziugent
Burmese language skills in everyday life focusing on listening and speaking,
basic dialogues needed in communication, listening for main ideas, and basic

paragraph writing

AN waiiensaeans
(Korean for Communication)

Soudndyrusuazaseluntvinmd fdwsi 18 wagnisateUszleed say
ansadeansawnvalusziudesuly

Learning consonants and vowels of the Korean alphabet, vocabulary, and

phrases; building basic sentences; communicating in Korean language at a basic level

nmseunwineidosdu
(Basic Thai Reading)

vdnmseuigndes msfmusanem anasiluniseny msiineudeany
Uspianeing 9 Tadesihluuasdodivinig WleAng euiAnWAL uazadsvimuARTA
9N

Accurate principles of reading, eye movement, and speed reading. Practice
of reading a variety of general texts and academic texts for enhancing knowledge,

pleasure, and positive attitudes towards reading.
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GEO60

GEO61

GE062

GE063

GEO64

nadeunwinedowy
(Basic Thai Writing)
Souly dmsutinAnvvnsisninnamue
ninuaznsfindeudonutszanineg fanuunuausuuusezuuudoulag
dasz Taowiurugndesluesnmuwiuasnisiennumang
Principles and practice of writing various types of texts for both free writing

and controlled writing, emphasizing accuracy of language and meaning-making

nseukaEMseuN e @ainnig
(Academic Thai Reading and Writing)

NANLAZNITH N BUTEAUUTZLANANN 9) V'?QLLUUMUQJJEULLUULLMLL‘U‘UL%u
Inedase Iﬂ&lLﬂuﬂﬂﬂgﬂé{aﬂuL%@Qﬂﬂ‘lﬂ’]LLa%ﬂ’]ié@ﬂ’J’lMWMWU

Principles and practice of writing various types of texts for both free writing

and controlled writing, emphasizing accuracy of language and meaning-making.

mwilveiienisdeans
(Thai for Communication)
nswmLinuen s winennsgin ¥ann1sils n1se N8 Lagns ey
msldmwilnediedrenenrufnegnadussuunasanunsadoansidegefiussansam
Development of using standard Thai, principles of listening, speaking,
reading and writing; using language to deliver thoughts systematically and

communicate effectively.

nsflasaznisnantwlneg
(Thai Listening and Speaking)

wdnmsils nsfinfladiedulannudidyuazseandoaiisnduainunilsusann
F199 MENNITYA UITBIMNTIAKAZNSRNYATITaNe

Principles of listening: listening for main ideas and for supporting details from
different types of listening. Principles of speaking: manner of speaking and speaking

practice for different topics

N1T0ONLEEINTYIDING Y
(English Pronunciation)

n1seanidean1wdingulvigndes nMsiinesnidesass ndyyug A1 wazdsylen
NYIBINYY

Accurate English Pronunciation: Practice of pronouncing vowel sounds,

consonant sounds, words, and sentences in the English language
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GEO74

GEO75

GEQO76

GEOT77

GEO78
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ATWBINUEIMTULDOTN 3(2-2-5)
(English for the Professionals)
fAnwineu GE073 mwndanqugsiariiensieansunnund 2 vieweuloulneld
AZLULADUNTHIINGWUINTTIUTE ULV LAEAUNTTIT VLA
Wawinwedsudulunaiauiunsliinvenmundngquiangay o
Finvrnsiauenarinu nswanUasuanuAniiu wazdeAUNINANNILazAUIle
Tuanuddyuesnisdeanssewinemusssy
Development of important soft skills to enhance employability through
effective English language skills focusing on presentation skills and discussion skills
with the integration of the knowledee and understanding of intercultural

communication

duumuSnguiiiuselevd 3(2-2-5)
(English Idiom Advantage)
anudlaanmsfnsdununsdainguluuiunildasaagnisiinlddualu
VRNCED
Understanding English idiom usage from real-world contexts and putting

into practice in class

nMwdangudmiuiUseneunsmdugdiinnselind 3(2-2-5)
(English for e-commerce entrepreneur)
duunmwdinguildlunsidewtendaiue nsussenenuaudRduiuazusns

A5 8UVTTENLUTENBUNIN NISABUAIDNLBALEDEISAUANAT N1SABUNAUNITIIILAY

U

U
o

TofoaTuuduAvenA1 naenIuNMTRnseIiea U ULAY A WaAUAINENER
English words and expressions used in writing the eCommerce product title,
descriptions, captions; responding to customers' inquiries, reviews and complaints;

writing inquiries and placing orders from suppliers.

nsldrervinasifiednwAlunudingy 3(2-2-5)
(Application of Lexical Analysis Tools)
msinvinezmsiessideyanmenwiitediladluuiuniiieades
Practice of analytical skills for studying English words and associated

contexts in language datasets

NN99ONIELNNTYIDINYAINTUTDLAZ DTN 3(2-2-5)

(English Pronunciation for the Media and Careers)



GEO79

GEO80

GEO81

GE082

weallauazninUuinisesnideaniwdengudmivdosvuuun1eg wagns
UENaUDITNH9)
Techniques and practices of English pronunciation for the media and

careers

mmé’mqmﬁamiﬁ’muLLazww&Jﬁuﬁuﬁ‘

(English for work and socializing)
dnunwsanguililunisvhanutaganseysadugdu wu nmslimadauas

Ausnw MsuansnuBuriBuiuarausinouidauan nasaaumsnszdunsvihaudy

iu MNP ETNEsIA wagmsuiluaudaudeseninauana

English expressions used in both working and social situations. (encouraging,

counseling, giving compliments, positive reinforcement and congratulations, as

well as team building, constructive criticism and conflict resolution

Mwdanguiiioanuiuiinveusedany
(English for Corporate Social Responsibility)

NAIUNTINEZN TSN BHIULLIANALSURATO UADEIALTDI09ANT wazYinwens
LLammmﬁfﬂLﬁuLﬁaaﬁuiﬂiqmﬁ‘vﬁaﬁf\mﬁﬁquﬁﬁaﬁagﬁmﬂﬁl,l,uﬁmmm%"uﬁmauﬁa
GEGH
Development of English language skills and discussion practice through corporate

social responsibility activities

nwludnuRava
(Language in Digital Society)
Anwaziaminugnisldnvivudendvia Tufunisila msye nseu ns
Feu nslénwifielamnanudauazerdnnnsauludeuddva loun nswsesdhude
miw“m,ﬁamiﬁ%aua Aavynadeuludediva SoudluTamsssusiuadie Wudu
Studying and developing skills of language used in digital media in aspects
of listening, speaking, reading, and writing skills. The use of language for developing
thought and working in a digital society, for example, transmedia storytelling,

speaking for presentation, the arts of writing in digital media, stories in contemporary

culture

M lngiienuaung e
(Thai for Law Careers)
nwea1wlnguinsguludiunisie n1sye 115814 kagn1s@eu WoWmw

ANUAALaro NN asiuuAungvNte Rnufuansldnwinelaeiduniseuuas
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GE083

GEO84

GEO85

N3 @y nann1sdulannudidy n1sesied n1saatudin aguaiu n1sgeniny
MFUIULTEIAIIN KATUNAIY

Standard Thai language skills in listening, speaking, reading, and writing to
develop ideas and professions related to legal work, practicing the usage of Thai
language by emphasizing in reading and writing, principle of reading for main ideas,

analyzing, taking notes, summarizing, concluding, writing essays and articles

nsdeansuaznsiiauevnIgsAveeasion T

(Communication and Professional Business Presentations)
Wawwinwensldawineumsgiuludiunisila n1sue n1381u waznsidey

dwiugsia Msdudu M midassnuAnegaduszuuiienisiiiauenis

a

g3na é’ﬂwﬁuwwmmﬁ'ﬁ’lﬁ’igslumiLﬁﬂuiwwuwwﬁﬁﬁﬁ] 154 panInIsaAnINg
Sidnnsedind Buia) vinwgmsthiausau mseuneliivema MaausuwIAnTLAneg
DYIMUZAN HAZNITNBUAINILDENLDDITN

Developing the skills of using standard Thai language in listening, speaking,
reading, and writing for business, searching, collecting, systematic idea arranging for
business presentations, important language characteristics in writing business
reports, email communication, skills in presentation, explaining with reason,

presenting different concepts appropriately and answering questions as

professionals

A lyeuaz Tus I
(Thai Language and Culture)
Fouly: dwdutin@nwisnawd

nslénwilneiiensdoaadowiu nsiindnwensile nawe Msgiuwazng
Feuanuduiudseninanuniutausssulne Sausssunisldniw anude uagarilon
lludenalng maeasunslinrniignaeamnzaniuaaunisaling q

Use of Thai for basic communication. Practice in listening, speaking, reading,
and writing skills. Study of the relationship between Thai language and culture, belief
and common values in Thai society, and appropriate use of Thai for various

situations.

M lngvaneiif
(Multidimensional Thai Language)
ysanminsldnwilve wethlUldludindszdr funasaue@nliinUsyansneg

Integrate Thai language with daily life and careers effectively
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GEO86

GEO87

GEO88

GEO89

ATYUNAANUAIINIY
(Korean and K-Beauty Business)

Fougdni 28 uazuseloaniwiunmanldlugsianinuy wu undy
M3faenssy Nsusantn Wunu

Korean words, phrases, and sentences used in beauty businesses such as

fashion, cosmetic surgery, and makeup

wianszdndiennmals
(Packing for South Korea)

L%‘&Juit,ﬁ"&nmmfﬁaqﬁﬂumim?wﬁmmLﬁ&J’;  UsEnAnNnaLARI8aULeY
Fausn1snessuluusas T 139eia n1svesiing wavanuiivieafivanngg w¥ouits

o I3 a

Soudidmt 2duazUszlenauninnvinmandndudoddssninamafunivioadien
naonsuFoufanuivienfiodlufifisng q Wy nwiAu UsziRmans Tamsssy Useind
AR waznfianans [udu

Basic knowledge of how to prepare to travel to South Korea by yourself:
planning a day-by-day itinerary, booking a ticket, making a hotel reservation, and
finding tourist attractions; useful Korean words, phrases, and dialogues for travel.

Also, study tourist attractions in various dimensions, for example, dialect, history,

culture, tradition, folklore, and geography.

w-Jouduiedsd
(K-Pop and K-Series)

U I3 a

Boufiieafuddn 98 Uselea unaunun wagduiuidennuioozsngg finy
vaglumaanmduazdidinma wieutadouddnunsdinn uuafin 38730 uarTauste
YBIVIWNIUE

Study Korean words, phrases, sentences, conversations and idioms
representing other meaning commonly used in Korean music and Korean series.
Also, study the characteristics of society, concepts, ways of life, and culture of

Korean.

mwduilensauniuaznsieans
(Japanese for Conversation and Communication)

Anwindne drunu naenaulassaireuseloafiugiusing 9 Wethluldaunun
mwduuluiinuszarfunuuiels 017 wugihaues na1avinme aeuausmaud

I e %4 LY ¥ [ %
vana LWuau Instduinweaunisie na vunan
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GE090

GE091

GE092

GE093

Learning Japanese words, phrases, and basic sentence structure to use in
everyday conversations such as introducing oneself, greeting, asking about price, and

telling the time, emphasizing listening and speaking skills

wianszleadiu
(Packing for Japan)

L%‘EJ‘Lﬁ:LﬁIEJ’Jﬂ’.J’]iJS:L‘ldJ‘yE]W’fuéLUﬂﬁLG]%‘BMGQ]}’N]'ENLV{EJ’J o UixLWﬂfﬁﬂuﬁwmuLad
Fausn1seunuluusiaz i 1139098 NMsesinn wardauiivieadisasiie 9 w¥ouits
Fougmdnd 2duazuselonaunuinividg Jui sududeddszninmnisidiuns
vioudion naensuFeuianuiivieaiiorlulidsn o Wy awidu UssiRmans Jausssy
Useingl AR wazglieans 1udu

Basic knowledge of how to prepare to travel to Japan by yourself: planning
a day-by-day itinerary, booking a ticket, making a hotel reservation, and finding
tourist attractions; useful Japanese words, phrases, and dialogues for travel. Also,

study tourist attractions in various dimensions, for example, dialect, history, culture,

tradition, folklore, and geography.

mwdndeuiodu
(Italian Language for Beginners)

Anendnyt douildludindsydtu hensalidewdu mseenidos nisaunun
nseusaznsdeusziuidey suidausssuiitalaisafulssmednna

Study of the Italian language: vocabulary, everyday language, basic grammar,
pronunciation, conversation, basic writing as well as fascinating cultures of the

[talians

AsUALNaY
(Translation of Song Lyrics)
WNAA NATS kaznszUIUNITkUaianIThUamaY NMSHNLUAINAI9INNISINa Y
< [ [
Lﬂ‘um‘wﬂ‘waLLaxmﬂﬂ’mﬂw&JLﬂuﬂﬂmax‘iﬂqw
Translation concepts, strategies and process for translation of song lyrics.

Practices of translation of song lyrics from English to Thai and Thai to English

MG MSVTINUTEITU
(Chinese for Everyday Life)

Tnssadieisdnes nénmsfoudenusiy msinawndud ssduiadiunnsils
WA LAY annsodeansuarSeusesUsslenagisdny Seuivannisesnideduay

v o a X v = % o o &al aa o o 1o ' o o ¢
FEUVANDNYIIULUDIAU LiEJUE'Nﬂ’]ﬂWW‘WIﬂu%?WUi%QW?UVLNW']ﬂQ’] 250 ANANN
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GE094

GE052

GE053

GEO55

Structure of the Chinese characters; principles of writing Chinese characters;
practice of basic Chinese skills: listening, speaking, reading and writing; building basic
sentences for communication; Principles of basic Chinese pronunciation and

phonetic system; minimum of 250 Chinese vocabulary words used in everyday life

maﬂ'@ummiﬁqLLazmiwummwﬁuLﬁymﬁu
(Basic Chinese Listening and Speaking Practice)
nsfinitnuennsilsnsyaniwduitennsdeanslagldunaununduiiugiulu
A0IUNITAIRNNE
Practicing Chinese listening skills for communication using basic conversations

in different situations

2.2) ngavinyen1siseuiuazuinnssu (Learning and Innovation Skills)

@

M3 PEUlATINITNIIMNITWAZ I
(Research and Academic Project Writing)

TAT9a59lATINITLUUANN 9 WU Tassnsiiauenanssy 1ATInIsIaIvnng way
Tasnsidelagldnmwiidanuiagiangas

Structures of various types of projects, such as projects proposing
campaigns or activities, academic projects, and research projects with precise and

appropriate expressions

NMFBTULAENNSLUNINGIAT
(Business Reading and Writing)

nannsuazANudAyrenseukazn s leulugsia Anwdnwinardiuiugsie
Tusuanumneuagnisliluuneng 4 Aeszduasfauunanunigsnalude
Asfanismasiouazdolvyl siauwinuenisdounisgsiaguuuusing  uasiinufoa
Principles and importance of business reading and writing, study of business
terminology and expressions relating to meaning and appropriate use in various
contexts, analyzing and interpreting business articles in contemporary and new
media forms, development of business writing skills in various types through writing

practice

inyeMTYALaynIsULaLDIU
(Speaking and Presentation Skills)
WWIAA MENMTYALaENITIIALBNITEIAY  MITINUKUNTIALaEN1SLEEeLie

Usznaunisyakaziiiaueny malan1sldiauniw 933unw wazinaluladdeluns
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GEO56

GEO58

GEO67

wauaziauey Anyauazdiausudegsnaludnunesng 9 ATEUAgUNITUTIENY
ﬁEULﬁI@iWEJ\Tm ﬂ?iLﬁu@ﬂWULﬁl@ﬂ?iLL‘dﬂ‘ﬁlu‘Vl’Nﬁqiﬁﬁ] NIULOA9U? LLa%ﬁl‘u 9 ﬁL?\IEJ’J‘?JIEN
Concepts, principles, and business presentation, speech planning and use of
various forms of media in speaking and oral presentation, techniques in the use of
verbal and nonverbal communication, media technology in speaking and oral
presentation, various types of speaking and business presentation practice including

briefings, presentations aimed at business competition, press conferences, etc.

MsAeanTIENIIAmLsTH
(Intercultural Communication)

U5y wazwwidmieanutausssy Tamadel SAneTausssy wazaiy
uansrsseinanguinusssuludnulan esduszneuiliietestuidoumsinusssy
M wagdadnual unumuazamdAgueInsdoasinuiasssuiddedaanyaaa
waresrins n1sUSusfienaunduiuTamsssy wumenisdearsiiutausssuiioan
amudpudanaradnsensuilussiuyanauazsefuasdng

Philosophy and concepts relating to culture, slobalization, cultural
dimensions, and differences among cultural groups in global society, factors relating
to cultural values, languages, and identity, roles and importance of intercultural
communication for individuals and organizations, cultural adjustment and blending,

intercultural communication as a tool to minimize conflicts and build up acceptance

at both individual and organizational levels

ANSLENTRIUNUED

(Transmedia Storytelling)

o
v U Y W '

AMNAIAYUAZAMUFURUSTRIUTEAMANRANIANAUNITLELT 0 NANNITLAITOS
vuiuguvesnnudurenst anulila wasanudsgala Wensedunisnevauend

uInkaznsEieseuaNgSuansinnsidnsestmdenannvateguiuy ndluFenuatuay

@ - |

dofdvia ilogayammglumsliauduiuasiiowaninisdnadsassdlunisudly
Joymidegsiauagdeny

Significance and relationship of five sensory receptors to storytelling.
Principles of storytelling techniques based on authenticity, trustworthiness, and
compelling elements to trigger audiences’ positive and enthusiastic responses.
Practice of storytelling across media, both in traditional and digital platforms, for

entertaining and developing creativity in solving business and social problems.

VinwgmatiauouaznTalunianssas

(Presentation and Public Speaking Skills)
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GE068

GEO069

GEO70

nsdauslwfns uuwmalulad nsuauenigluaiinmun nsualui

'
£

as1saziveldutntnamu vinvensdauediuyana Seusiigiiuniwinieg nsly

Y

'
a

dladiiionsiiausegisdiuszaviam wagiSnslimyal i dudsiisianinils
Pitching technology concepts within the time limit, public speaking that
attends the capital venture, personal presentation skills, body language, using slides

effectively, and how to hack the spoken word into something worth listening to.

A TgukarnsuEUBLIINeEERS
(Scientific Writing and Presenting)

ﬁugﬂumadmiﬁEJuLLazmi‘ﬁhLauamﬂmﬂﬁﬂﬁﬁﬂﬁxﬁwﬁmw EULLUUmﬁE}mﬁ
dmsutomuunvaswanaLIsua APl Lﬁ@ﬂ’]iﬁ%ﬁu@%’]ﬂmﬂ‘aﬂ ASANYIAUADINITUDS
Fon insesiiensidounaznisiiaue msaisdon ez iNugdl

Fundamentals of writing and effective technical presentation, technical
presentation and communication style for software and API requirements, study of
audience needs, writing and presentation tools, creating media including diagram

and charts.

NMsBBUNSIAILazN1SUS URRE a5 19a855A
(Creative Writing, Storytelling, and Performing)

LunAnuazANART AT BYeINTE T akarnsUF TR0 wadeassAdmIy
amindn edanadeutazmniiaueyuesweinsaisiiuiensiauinisinaue
Bessmegadiuinnssusethhanuiididnenm

The contemporary ideas and concepts of creative storytelling write-up and
performance for startups. Techniques of writing a fiction and presentation.
Viewpoints of establish team for developing innovative storytelling presentation to

the potential investors.

NM3AAIU NIFOAITLAZNITODNUUU

(Interpretation, Communication, and Design)
mMsdoansifiuszavinanazidagdaifiodennudnvesiiesieduldegsinaila
wazlinagdulsifanuiunald msirnuuazdeansanunanuiagnsiiaueny
NANN139NLUUNITUNAUBNININILALDTIUN 1Y
Effective and persuasive communication to convey the result of one’s
thinking to others in a compelling manner, and to persuade them to adopt the same
or similar views. Interpreting and creating communications from written essays to

presentations based on the principles of verbal and nonverbal expressive design.
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GE103

GE127

GE128

ANIAALTIDDNLUY
(Design Thinking)

£

wdnmsTeansruIuMsAndeanuuy evhaudlatemeng 7 Tneendediag
Addgnndundn nsnadeusaziauIniseanvedymiwuuiugreg19dszuy
ileadsassAuuImanazuinnssufineulandanudeanisvesifidym aur1ves
nszUIuNsAnBIeenuuLiad1snLuandne Waduresmaaniglunisadiseniane
g3falnl IneNITIUTIMYUNBIN MY B kazn5i3ouiNUTEaun15niass

Principles of design thinking to understand real-world problems with
emphasis on problem elements, finding answers from different perspectives as well
as iteratively prototyping and testing results to acquire innovative solutions to

problems, incorporating values of design thinking for business differentiations and

new business opportunities using theories and real-world practices

msdanisuinnssuluannzlanuasiaiorne
(Global and Networked Innovation Management)

nsidugUszneunisuazuianssuiidanunaienais nsldussloniann
anmwndeuland funusii eussaTngUszasdvesesdns  wwrAasuaudu
r;jjﬂixﬂa‘uﬂ’1iLLawﬁmﬂiiﬂuLLm'asamumiiﬁLLagLLm'azﬂﬁgLﬂwqiﬁ% Fasutiaesdng
A1AENTU NATTUIA ATEUATY Lazdaal Fenilitunslinsdfnunanussinaeeanside
wazuuUszmai oaf e laundn@nwidununAamsiduguszneunisuaz
WIANIIU

Entrepreneurial and Innovation Diversity focuses on the importance, diversity
and means by which entrepreneurial and innovative behavior take advantage of
increasingly rapid change to pursue enterprise objectives. The course examines
concepts of entrepreneurship and innovation in their numerous settings, including
private sector, public sector, family and social entrepreneurial settings. The course
places a heavy emphasis upon contemporary global and Australian case studies to

illustrate key themes

UMNTIN ﬂ??uﬁﬂﬁ%’mﬁiiﬁuﬁ% ANsUTENBUNNT

(Innovation Creativity and Entrepreneurship)

o

n13dnnegsialvi g3feanaly wazndnnisnisgsianysfanssugsiandu

uinnssu JndeonuuvundieliindnwldZeusiAertunAngsiauaznginssuves
fUsEnouns uAauasmadaludoswmudnaiiassd uenaintdu dndnwazldn
Uaduusisrnudnsadmiugsia uazthenudnanaludsuldiunisasigsiansa

Entrepreneurship can relate to new start-ups, general business and a business

philosophy focusing on continually innovating business activity. This course is
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GE305

GE402

GE413

99

designed to introduce students to enterprise concepts and entrepreneurial
behaviors. It provides an introduction to creativity and ideation techniques.
Students will learn key success factors for enterprises and how to apply these to

successfully innovate, develop and grow a business.

NIAAINAZATLATAINEUNT 3(3-0-6)
(Interpretation of Drama and Film)

wqwﬁuawmﬁmﬁLﬁ'm‘ﬁ’adﬁuﬂﬂiaﬂ’nuazﬂmazmwaum% Tausssunsasuay
LlANarATLAZAINEUAS IUdIANlNg LuIn1enIsTAaTIzRlazfauazATLaTA TN URS
nsdiinwINMslasisiazasiasnmeunswarinUfun

Theories and concepts relating to interpretation of drama and film; drama
and film production and perceiving cultures in Thai society; guidelines to analyze

and interpret drama and film; case study on drama and film analysis and practice

Walanniegdenuuanisisous 3(3-0-6)
(Discovery of Learning Society)

v [ 1Y 4

ANUMINY ANNAIATYTeIRIAANNINAEN TRV IMINEINTUYYE TR ey
miLLaﬂLﬂ?{auﬁ'&Juiﬁ’mﬁu NFWAINTTOUT ULUIANUDIDIANTUIINTTISENT deruuay
Ww3aYeN1siseul  walnvesnsruiunsten; deunisiseusluasevislanseaulal
WamIneINIMasens ensmansnIsiaudauuinsiseu; nMsaiandagiunuay
mﬁmialﬁ'aqLﬁ"a’LﬁLﬁmmsﬁ&mimaam%%a&mLfﬂuﬁzw LLa:ﬁLﬁmé’aﬂmmnﬂ’ﬁﬁ'ﬂuiﬁﬁa
UszasAlanaly

Meaning and importance of knowledge in human resource development,
developing and sharing knowledge, power of knowledge, concepts of learning
organization, learning society and network, learning dynamics, online learning

society, learning resources, strategic development of learning society, systematic

life-long learning

NIAALTNAS AT TALAZITIN NG 3(3-0-6)
(Applied Creative and Critical Thinking)

nsinEunsTEvsNanTINE MIuAtym NSAMGANINY MIAATEI9aTA
nMsanANAeUBBmNIANLAR WileUszgndltiutymasslususie

Practicing Logical reasoning, problem solving, critical and creative thinking,
recognizing and mitigating cognitive biases, and applying them to concrete problems

across domains.



GE901

GE902

GE903

GE9S04

GE905

GE906

Ao matouaIsunIINARATS
(Contemporary Media and Selected Literature)
Andieseuaziinnuaindesiuatouazissanssufifnassiidne Tnetiaue
GL‘UE‘ULL‘U‘UG]"N“] 97l UM58) UnALLARIANARALTY 30aEn Unazas
Analyse and interpret selected contemporary media and literature and

present by means of criticism, opinion article, narrative, play, etc.

Msas9EsIAIsIUnssueaulal
(Creating Online Literature)

wannsiBessanssuluiugluuuliaenadesivdessulal wavinudda

Principles of writing literature for online media and practice

AUARASNETIAENITEe
(Creativity for Presentations)

wAafuANARaTEsIA NsUsegndldanufnasassAlunsiaueguLuy
$1199)

Concepts of creativity and how to apply it in various kinds of presentations

Winwenstaniuagedusedenayns
(Debate Skills and Strategic Argumentation)

HANNSENANLTEUUSTANSINgY MSAATINING MIsAUTeMEnanNIswaY
nsatuayuauAnsenanivana n1siudeg1aiinsug i AaUgnisdeaisdae
Faunwnazetauniw wievlduszgndlilunisvianuludsanlan

Principles of British Parliamentary debate; critical thinking; logic, justification
and argumentation; respectful disagreement; application of the art of verbal and

nonverbal communication to global workplace

nsiseuiueniousey

(Out - of — School Literacies)

' v
a =

mm%maLLazmmﬁﬂﬁmﬂJaamiﬁaufﬁLﬂﬂmuuaﬂﬁaﬂﬁau ASNAITUIAIY
aulavesdes uaznisagviounisiseuiiiinanfanssuludinusedniu
Concept and significance of out-of-school literacies, consideration of one's

own interests, and reflection of learning from everyday activities

avAsuLarAalzadsassAiienIsimn

(Puppetry and Creative Art for Development)
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AU NITRINTAIUAN HuFusunskasAansIuaseassa iseulaussyndld
Winwen13AnlATIERkarNTLATYMInaennseUIuNIsIseu; Aanssumsiseusnsounqy
nsAnwAuAT Arudeya NMsUTERUS n1sesnwuULaraiNassAflayATYu N15138u
Unkag MsiaueNauazATiu Jissuarliussendiinueanunalulaglunisninnadnu
thiausludessulatiiay/visuanazasiudmiuyuy

A course promoting holistic development of various disciplines through
imagination and creative activities. Critical thinking and problem-solving skills are
applied in the whole learning process. Learning activities include researching &
interpreting information, creating stories, designing & creating puppets, writing scripts,
and presenting a puppet production. Skills in technology are incorporated
throughout the course. The puppet productions will be presented through social

media and/or a community puppet show.

GE907 mMadeunsumwiRuEeRITa 3(3-0-6)
(Content Writing for Digital Media)
PANAISLTYUADUNUN BIAUTENDUVBINISITUADULNUN NTLUIUATAALAZNNT
fenonrudenIThedsassEssALasiidals
Principles of content writing, elements of content writing, creative and artistic

thinking process and communication via digital media

GE908 mMs3haufuaranuiveadienludesuary 3(3-0-6)
(Product and Tourist Attraction Review in Contemporary Media)
vidnuardinininaueiiiesiaud nandue aod Tudes e
Principles and techniques of product and place review in contemporary

media

GE909 nsWguansUAludendva 3(2-2-5)
(Script Writing in Digital Media)
nannsWeuunkarsensURansUsEIANneY waynuf] s

Principles of writing scripts and variety programs and practice

GE910 g1 (1) 10w 3(3-0-6)
(Read Effectively)
\ieuwin GE054 mseuiieanndin (Reading for Life Development)
ANNMINY ANLdIRLaTAMAITEINITEIN B 1uTUlIANEAY BlATIE ke

Ary InUHUR



GEO57

GE207

GE208

GE210

Meanings, significance, and values of reading, reading for main idea,

analytical and interpretative reading, practice

2.3) n'sjuﬁ'ﬂméﬁuﬁaLLaszﬂIuIaﬁmiaumﬁ (Media and Information Technology Skills)

UnUInae
(Citizen Reporter)

NANNIS QmaiiuLLaxfﬁaﬁﬁiumaqmiﬁﬁﬁmmh’ﬂmaﬂfﬂﬁjnwmﬁaq WwALANS
fusausadoyanin was wazides maﬁa‘uSmﬂmammsmﬁmLﬁamﬁwqﬂﬂifﬁmi
ﬁamim?{auﬁ

Principles and ethics of citizen reporting, techniques for gathering data,
images, light and sound, as well as news writing and content production using

mobile devices

waluladfndva
(Digital Technology)

o

Anuimihvesmalulaglugafdvia anuvanrateveunalulad nanseny
fifidogunuunsiniudinlugafdia nsuszneugsia iaswgia uazanmuIndon
510f9A 5550 9585958 uazdnSuywery nasnsunsusud i esuiedunis
WasuulawagransznulugnAdvia

Advance in technology in the digital era, diverse forms of technology,
impact of technology on people’s way of life in the digital era, business
management, economy, and environment including moral, ethics, and human

rights, as well as personal adjustment for changes in the digital era.

LAY
(Digital Games)

wiatlansdndula wellanisudedu mmi’ﬁﬁi”lLi‘]ﬂ%’]ﬂ@Lﬂyﬁ%ﬁﬁ nSAANM
LNUATYIA

Decision making techniques, competition techniques, knowledge required in

playing digital games, case study relating to digital games.

fugrumadeulusunsy
(Foundation of Programming)
nadeulsunsudosiu Yssiamvessauds dwayd mstwuad Tassadisiiugiu
Y9I TEUlUIUNIY NsTeuilanduy
Introduction to building blocks of programming, primitives, expressions,

assignments, and functions

102

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



GE213

GE215

GE401

GE403

WUFIUABUTINDS

(Basic of Computers)

wuAnfiuguesssuuRenfiunes Taunsunwd nisunusiatoya n1slén
NUILATIUADNAILADS  N1TIANITUAZDIAUTENOUNUILAIUNTIT LA N1TUTEIdUNE
N9Y1191U

Fundamental concepts of computer systems. The C programming language,
data representation, machine-level code, computer arithmetic, code, memory

organization and management, and performance evaluation.

NUFIUAAAAIEASITIABURIADS

(Mathematical Foundations of Computing)

adinmansiugunadmiveonfiunes auditugiuvemauiion Anuduius
vimauazdusy Ysgnadludemssnaans 1adesinse waziugiunsdmn nsld
WiaNavnealaans n1siigatetiaasnin

The mathematical foundations required for computer science, set theory,
binary relations and orderings, propositional logic, Turing machines, and basics of
computability, introduction to formal mathematical reasoning, showing formal
rigorous proofs in simple cases.
WinwgMsdansaumeluseuuaivia
(Information Literacy Skills in Digital Society)

AUVNNERATALEIAYVDINITIATAUMA NTzUIUNTHAILIYAAA AT UL S
ﬁ’]iﬁumﬂiﬂﬁlL%Illﬁﬂﬂﬂ’]i%mi’]%ﬁﬂ’l’m{;@ﬁﬂ?iﬁ?iﬁ‘umﬂ NSLABNNSNYINTANTAUNA
nMadfasaunanunnudoints medsvdiurasauna msdanisiomuarnsld
AR NIATUTITULALQNABIN LN VLY

Definition and importance of information literacy, the process of developing
an information literate person through analyzing information needs, selecting
information resources, accessing information, evaluating information, managing

information, and using information ethically and legally

vinwgmsiiviniudenasdenuiisia
(Media and Digital Social Literacy Skills)

ANUNNYYDINTIIWIIUAD BnSnavesdenildeduilan nanNIsUazLLIAR

o aa

dAgminedesiumsiviiude Tuunaudssianvesde laun a1mynn lewan s18m3
g s1enisinsviml aaneuns wazdedumesidn laewiwvhanudilafeiuuiunves
do AsouAuIiEINURRaIMnITLde naluladde Ininginisasnans wasjliuuuae

mwlude Anliasgvivmansludeussiansing q wagnguaneiivenissivinyiude
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GE921

GE922

GE923

GE924

Media literacy meaning, influence of media on consumers, principles and
concepts relating to media literacy, classification of media, news photography,
advertisements, radio programs, television programs, films, and Internet media,
focusing on understanding media context including media industry, media
technology, media psychology and forms and language in media, practice of news

analysis from different types of media, media literacy law

AMsAnLTeAUINlUTINUSE T
(Computation Thinking in Life)

wuAALaznsrUIUAsATAwIa laun nsuislamnaidutymeeon ns

¢

f915015ULUY NM5AATILINGITU N1588NLUUSANDITiN fiaunsntunyssydii
uAtguludinuszd1iu

Computational thinking concept and steps which are decomposition, pattern
recognition / data representation, generalization/abstraction, and algorithms for

solving problems in daily life.

msdnmsansaumeiglusunsudnsagy
(Data and Information Manager by Application)

Souly dwmiutin@nvmnanzenfunusdmamans

AUNUIYYDINITTANITUBLAAITAUNA N1TIANITLENATS N13TANULONATT
msdaflasaonans msaissaazniiileviausdeya waznisuimsianistoya
Tngldlusunsudnsagy wu Waunsululassevivioan e

Definition of data and information management, document management,
document layout, table management, graphic and text management, table and
graph for data presentation and data management by Microsoft Office application
welulafndviaioimsughauasdany
(Digital Technology for Economy and Social)

Seuiuinnssumdidva nalulagansauna anudasadenislaues msdedns
foyauazlnsauuna iewamundaruannsasumsudeiu uazenszfunsiamum
LATUgNIATHIAY

Study digital innovation, Information technology, cybersecurity and
telecommunication. To develop competitiveness skills for economic and social.
ANURATAN AT RA NS UTII LA Il

(Digital Intelligence for Modern Workplace)
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GE925

GE121

GE406

sy oo

Anwlusunsudrinnuiiugrudunsdanisionans wadauazilsisuiisidude
nsUszgnldlusunsuil ugud edanisienansdrdneuedeldussAning waziiia
Uszavsnmnisvinenanslussuunsviauadel

A Study of basic office suite for document management, necessary
techniques and functions to be applied to the basic program to increase the
efficiency in document and system management in workplace
InsnasuiiuguAaTa
(Fundamentals of Digital Painting)

msassasRnuinInssuduiuguiensSeuiuandlandnmguid u sushs
sUnsawaresAusznaudal memsldlusunsuluneuiiuneivsaweundintuuulownn
W Msaduawed Manaudvioiawed msadauas wardue diendnnanuadisassdly
JULUUININTTUATTA

Creation for Fundamentals of Digital Painting with learing and understanding
theories of color, line, form, and composition by using computer software or tablet

applications such as create layers, blend colors, generate lights, and, etc.

2.4) ngunweAInuazn1vineu (Life and Career Skills)
ﬁugmm'w%mﬁmmmmaﬂ
(Fundamentals of Self-Management)

N15USMITIANITAULDY $9NN1TIANISAVITN AIUAR AUNET Aduasde
wsetumnala wsades AuAudy Aulngs ANUNTEIUNTEIE NISHARY NITTANISAU
ANUENWIAT FANANNITATRIMULY LaslU i veInuLed

Study of self-management, how to deal with life, thoughts, fear, doubt,
inspiration, inertia, excitement, anger, agitation, judgment, dealing with failure, and

understand own aptitude and goals.

IRINYINUNITUITMIIAULDY
(Phycology for self-management)
wanNsLagMTUsEgnAuAnadnineieviaandila anuuandeszning
‘UﬁﬂaLLaz‘wqﬁﬂiiwwﬁaﬂmamﬂﬂaLﬁ&ﬁﬂﬂﬁ%ﬂi n1sseus w3l Anuaaanie
915ual YadnAM nseuALARKUUIAULA warmsusuRailennsiinaues WladBunay
U5udile dnausssuuarasesssulunisaiuiin
Principles and application of psychological concepts to understand people’s
differences and social behaviors relating to recognition, learning, motivation,
emotional quotient, personality, growth mindset, and self-adjustment to understand

oneself and others, moral and ethics in everyday life
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GE407

GE408

GE941

GE942

GE125

IndInermsvirauduiiy
(Psychology for Teamwork)
nguiuazuuifanidningniievszendldlunisyhaumdudy ddluunuinees

¥ o

Aurlunisadefina uyweduiuslunisiie anusiudedanmsiulym nsdeans

Wehlagdu naonsunsuimsarudaudsogsainsassdiussansamlunsiany
Psychological theories and concepts applied to teamwork as a leader or

follower, human relations at work, cooperation in problem solving, effective

communication, and conflict management

MsWAUIUATNNINELY
(Personality Development for Leaders)
e nénUFDR uazvinuglumsiaunyadnnmanudugiin madudnenmly
miﬁwmmmLﬁuﬁﬁwmmuﬁgﬂﬁmaaﬂmm YAFNNTN 915381 waswgAnTsudIny
Theory, practice, and skill to develop leadership personality, maximizing

leadership potential regarding intelligence, personality, emotion, and social behavior

wannIsiseuivelugiiitonsimunmnuLes
(Principles of Adult Learning for Self-Development)
Anwmdnuagngudn1siSeus Ve Iy A1uLLINIBe Malcolm Knowles

i ethunUsuldiunnsdalusunsunisifousuaznsilneusudmvgiFoudi Duglng
TneulufinswawIA e Wi U ST LLaE TN

Study of principles of adult learning based on andragogical theory of Malcolm
Knowles in order to adapt to adult learning and training program development

focusing on work and career improvement

Maweuduiionsiay
(Career Preparation)
nsTUIUMIHartuReunsaasL mawSeudsyige msnsenluadins msdeu
mneatasay madanswieusidnain wegmsiauyaanamitenisiny
Job application process; resumes, application forms, cover letters, job

interview techniques and personality development

2.5) N§usNAaYIN (Life Balance)
A15DBNWUVYIN

(Design your life)

@ o

PANNITHAYWUIANNITANTNBRNLUY SElauiShavmsasiadnsunisindulansa

[ aa saa

dagludin nsudlaviruadidauiaung wazn1saisassAginfdaunuie sy

106

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



GE303

GE304

GE311

GE312

FBnsusziiudessnvedin FefiuSeuaiiounisifiuns uazaugavesnisviiuuas
WIn

Principles and concepts of deign thinking. Methodology and tools of making
important life decisions, fixing dysfunctional attitudes, and creating a more
meaningful life. Approach on life story assessment, life as a journey, and work and

life balance.

PAFGRBIGIGER

(Shape, Taste, Smell, Color, Sound)

a

AuengUsanaudidssluniw dygvesgusanaudideslulifvesssuwnd mau
Faaw wazSmusssu Bvdwavesgusanaudidesronnuidnvesuyuduasnisaiieasse
Aavzramninuuenywd wu andaenssu 15safald Insnssu damufad n1siianud
Bosgusandudidssldivsslonimegatia foundu nseenuuunndae nislavan ns
‘UiﬂLLa%@aﬂLL‘U‘UB’WWi

Words signifying shape, taste, smell, color, and sound in language, perception
of shape, taste, smell, color, and sound in various dimensions: nature, religion,
society, and culture, influence of shape, taste, smell, color, and sound on human
feelings and creation of art works in every form, such as architecture, literature,
painting, and decorative arts, applying the knowledge of shape, taste, smell, color,

and sound to product design, advertising, cooking, and food design.

Soaalulanadslua
(Narratives in the Modern World)

AumnELazunUmvTfiveaiendn JULUULagIBsia T osludesing 4 fn
UftRmaiaFoailegauszasdsing o Ifegaiusyaniam

Meanings and roles of narratives, styles and approaches of narratives in

different media, learn how to narrate stories for different purposes effectively

uaLg
(Dance)

EULLUULLazﬁizmmaqmaLﬁu 1 Junior Dance, Street Jazz, Hip Hop, K-Pop,
B Boy, Jazz Move, Junior Ballet, HnnsiuUsznneng 9

Dance genres and movement forms such as Junior Dance, Street Jazz, Hip Hop,

K-Pop, B Boy, Jazz Move, and Junior Ballet; practice of various dance movements

A5TU509

(Singing)
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GE313

GE314

GE315

GE316

Wnsliides Useianveamas mivAumsididss nsilaazn1sdudamig auns
AnufuRnistuieslunudinuiaznisuandlonianis 4 naenaulnyiimianiswanseant
wigauiusUluuYey

Voice projection, music genres, voice control, and listening for beats and
rhythmes; singing practice for social events and stage performing on various

occasions; practice of movements appropriate for each type of events

AURIIINLAL
(Music Appreciation)
miﬁmum?Lﬁ@iﬁﬁmmmL%ﬂ,ﬁ]LLazmmmuéﬂuQmﬁwmmiﬂdmum%‘ TR
WALNN15909NSTAURTUTAMANG 9 SnvnzUauNaLAZIASIALAS
Music listening for understanding and appreciation of its values,
development of music and its genres, as well as characteristics of songs and

musical instruments

nsinnanll
(Flower Decoration)

manswarAaduiinisdauds uazdenenaumnevewmentsl wedninaidslali
WhdaUszaunisalqunies aasnauaiuisaidiladanisldaenldidunandaunuuanig
doansorsualmnuidnliodnsazidunane

Science and art of flower decoration, meaning of flowers leading to
understanding of aesthetic experience, understanding of how to use flowers as a

means to communicate and convey people’s emotions and feelings

Wams1nsad
(Costume and Garment)

UseTRveanssauienie 1a3eausedu AadsuarTmusssunisnnuasianiels
WaneLAsEAUUARa gaasialarynusyasd aluuFuninussauvessrdinuag ety
Aasginsalfnwinisesnuuuiansinsal duAulsein glindwwesiansinsallng

History of costumes and accessories; fashion styling appropriate for social
status, time, and purpose in the contexts of royal court and commoner cultures;
analysis of case study relating to costume and garment design; revitalization of Thai

costumes and garments

ATWAIUTI

(Make-Up)
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GE379

GE380

GE409

GE410
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ngufuaznsinuuRinesiunswiantlewiy wavmallan1suaamtiiowsy
YARNAN
Basic makeup theories and practice; makeup techniques for personality

development

PUNFDY 3(2-2-5)
(Go)

v
o A °

nsiaukuIAakazmalatuiugudmsuaulusdang narany wazdainy
AU veI T dnwarvann wasiiameundune nsu-die 9 wna TansiEy
wnse gasyuuazmnian Useifmans wasdamsssy
Development of Go concepts and tactics used at the opening, in the
middle, and at the ending stages, meaning of territory, types, and direction of
captured and alive stones, ending the game, proceeding the game, formular and

tricks, history and culture.

wmﬂqﬂlwmt.axmﬂa 3(2-2-5)
(Thai and International Chess)

Uizi’ﬁLLaxmmLﬁumwawmmqﬂiwaLLawmrwqﬂmﬂa Anwidmungnivewas
MMNNINANG TinveuazinAllANSEUNIININEINS MITUANALAZNENSLEUYBINIIN
snlvenagnuIninaina aasnaunsHnUjuiinisiauranninlneuasnangnana wiels
diSeuaunsnauLasinlanasing q vesinmnninineuagvungnanale

History of Thai and International Chess, study of Thai and International

Chess pawns, skills and tactics, scoring and strategy, practice of Thai and

International Chess games

il 3(3-0-6)
(Fashion)

arwidesfureansoonuuuiidu avewsTusonuazngiuan maadieassd
WA gULL‘U‘UﬁJmLLW%T'uaaﬂLﬂumeamuw%u Usglovlvesuidusiodany

Introduction to eastern and western fashion design, creative thinking,

classification of fashion, fashion show, fashion and society

M3¥e1s 3(2-2-5)
(Cooking)
auianudlaleswiuigituemsisedlve agiusenuavariuan Hnus

2IMNTHATVINYUNDY194Y



GE412

GE961

GE962

GE963

Introduction to Thai, eastern, and western styles of cooking, cooking practice

of both savory and dessert dishes

AERSWNIANGY
(Science of Happiness)

mmwm&mmmmqmﬁuﬁﬁq wazn1sviaudlanunalnn1stiineuay
NIEUIUNITNTATD mLwlﬁuamﬂGﬂLLaquaﬂiwmﬂﬁmqu 7 dunasnnnisuanam
AUFVHANS mia%’mmmqmLLazwqﬁﬂiiuﬁﬁﬂmmiL%aﬁuﬂ%JVIﬁﬂumuLaﬂ A13AAUIN
ANNRAIANI9DTTNA NSEUIUNTUSUANRdliAAR vinf H1uN1IATIvERUALLEINISURUR
Aanssu uazmsthufrgyuasegimeriisanldludiausedriu wWslinuiuauged
winsamelunues waziunuivesdinuuazUssmenfnely

The meaning of true happiness. Understanding true happiness through
biological mechanism and psychological process. Cause of suffering and self-
destructive behaviors. Creating happiness and good behaviors from having self-
esteem, positive thinking and Emotional Intelligence (EQ). Brain exercise to activate
the awareness to think good and do good. Application of Sufficiency Economy

Philosophy in everyday life to find true happiness from within and be a good citizen.

JsheanuduiusiuiSeane
(On Relationships and Sexuality)

AnwiFeana o1suninuiEn quensly wazanuduiussuuuusiig 9 vesriau
ATIN ATEUATY AT sikazefuneluveulnuyyemansuazdinuaans

A study of sexuality, emotions, health, and various relationships of people,
spouse, and families. Analysis and discussion in the scope of humanities and social

sciences

aAUTYE VRIS AL
(Metaphysics of Love Triangle)

WIS Anw LU AEndvesrudRusLUUSnaE MalnTgdaduaiag
siuTMedeanidosiudasssuludueivsugn

Approaches to the study of metaphysics on a polyamorous relationship
between three people; analysis of reality and discussion of ethical issues in the

metaphysical stage

e &
LLOARN

(Acting)
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GE964

GE965

nsuansientvd n1suansudessulad MsuwantesualANan uagn1s
\wwaeulmInng

Live performance; online presence; emotional expression; body movement

nadengdnlaieoainsaugaluiin
(Mind Healing for Work-Life Balance)

n13a319aunalunIsN LA IInEIU67 nssadmneluiinfiaenndouar
WANZANAUAULDY LUINNNITaRANLASEALaZN TR UAA BTN IU n1s8aen
?mimﬁaﬂixauﬂigmLLaxmmﬁmw’iﬂ feuwaariinisiivannuaty
Balancing of work life and personal life; setting the appropriate goals of life to
oneself; guidelines for stress reduction and relaxation in daily life; healing the mind

by various techniques after encountering problems and disappointments

msiasuasedsladienidntym
(Encouragement to Overcoming Problems)
nMsdnaiemaivniiuviaaariinsgitgm BRumuasiauinueiite
suasanddla nisAunmineinsaduayulunisuddaym n1sdnnisesuniuag
mmm?amﬁaﬁqﬂaiiﬂ ‘ﬁﬂwzmiﬂ%mmﬁ@Lﬁ'aﬂﬂﬁuqﬂaiiﬂ ANSTHINDBNUAY
madentnifimanganlunsuidem msihnuesndugannyaunaainsudy ey
A survey for cause analysis and problem solving; method of searching and
developing skills for encouraging the mind; to investigate the resources supporting
for problems solving; managing emotions and stress when encounter obstacles; to

find suitable solutions and new choices and bringing oneself to balance situation

after coping with problems
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